
 

221 

 

DAFTAR PUSTAKA 

 
7 An Expanded Typology for Classifying Mixed Methods Research Into Designs. 

(n.d.). 

Advanced Search Engine Optimization 5-Website Management and Optimization. 

(n.d.). 

Advanced Social Media Marketing Section 1-Social Media Introduction. (n.d.). 

Advanced Social Media Marketing Section 2-Building a Sustainable Social Media 

Strategy. (n.d.). 

Advanced Social Media Marketing Section 9-Social Media Selling. (n.d.). 

Advanced Social Media Marketing Section 10-Social Media Measurement. (n.d.). 

Afisah, U. N., Nur, A., Gunawan, S., Nur, A., & Hapsoro, A. (n.d.). 

PERANCANGAN ULANG HOTEL LENORA DI KOPO BANDUNG 

DENGAN PENDEKATAN TEKNOLOGI. 

AI History. (n.d.). 

analisis pnerimaan negara dari hotel. (n.d.). 

Anastasiu, L., Gavriş, O., & Maier, D. (2020). Is human capital ready for change? 

A strategic approach adapting porter’s five forces to human resources. 

Sustainability (Switzerland), 12(6). https://doi.org/10.3390/su12062300 

Annisa, A. (n.d.). Sejarah Revolusi Industri dari 1.0 sampai 4.0 Artikel 

Mahasiswa Sistem Telekomunikasi View project. 

https://doi.org/10.13140/RG.2.2.20215.24488 

Ardi, M., & Hasyim, N. (2023). Penerapan analisis SOAR dalam strategi 

pengembangan Hotel di Kota Bandung. 5(1), 2023. 

https://jurnal.pascabangkinang.ac.id/index.php/jrmi 

Armstrong, G. (Gary M. ), & Kotler, P. (n.d.). Marketing : an introduction. 

Armstrong, G., Kotler, P., Columbus, B., New, I., San, Y., Upper, F., River, S., 

Cape, A., Dubai, T., Madrid, L., Munich, M., Montréal, P., Delhi, T., São, M. 

C., Sydney, P., Kong, H., Singapore, S., & Tokyo, T. (n.d.). Marketing An 

Introduction Twelfth Edition Global Edition. 

ASHOUR, M. L. (2018). TRIANGULATION AS A POWERFUL 

METHODOLOGICAL RESEARCH TECHNIQUE IN TECHNOLOGY-

BASED SERVICES. Business & Management Studies: An International 

Journal, 6(1), 193–208. https://doi.org/10.15295/bmij.v6i1.209 



222 

 

 

 

Assaf, A., Barros, C. P., & Josiassen, A. (2010). Hotel efficiency: A bootstrapped 

metafrontier approach. International Journal of Hospitality Management, 

29(3), 468–475. https://doi.org/10.1016/j.ijhm.2009.10.020 

BADAN PUSAT STATISTIK BPS-Statistics Indonesia STATISTIK HOTEL DAN 

AKOMODASI LAINNYA DI INDONESIA HOTEL AND OTHER 

ACCOMMODATION STATISTICS IN INDONESIA. (n.d.). 

Bader, E., & Lababedi, A. (2007). Hotel Management Contracts in Europe. 

Journal of Retail & Leisure Property, 6(2), 171–179. 

https://doi.org/10.1057/palgrave.rlp.5100053 

Baiq Febri Izzati Isnaini, O., Kurniansah, R., Ketut Purwata, I., & Tinggi 

Pariwisata Mataram, S. (2023). STRATEGI MANAJEMEN HOTEL SIMA 

KUTA DALAM PEMULIHAN OPERASIONAL PASCA PANDEMI 

COVID-19. In JRT Journal Of Responsible Tourism (Vol. 2, Issue 3). 

bauran pemasaran J Rewarin. (n.d.). 

BBA 5001 ENTREPRENEURSHIP & SMALL BUSINESS Click to download ( 

PDFDrive ). (n.d.). 

Before the Altair: The History of Personal computing. (n.d.). 

Bisnis, J., Bip’, P. (, Santika, W. S., & Panjaitan, T. W. S. (n.d.). ANALISIS 

PENGARUH DISIPLIN DAN MOTIVASI KERJA TERHADAP 

PRODUKTIVITAS KERJA KARYAWAN HOTEL GOODRICH SUITES 

JAKARTA. http://jurnal.ukdc.ac.id/index.php/BIP 

Bogetić, S., Antić, Z., & Lekić, N. (2015). ANALYSIS OF HOTEL 

ENTERPRISES COMPETITIVENESS ASPECTS IN MODERN 

BUSINESS. JOURNAL OF ENGINEERING MANAGEMENT AND 

COMPETITIVENESS (JEMC), 5(2), 90–101. http://www.tfzr.uns.ac.rs/jemc 

Bower, J. L., & Christensen, C. M. (1995). Disruptive Technologies: Catching the 

Wave. 

Bradbard, D. A., & Peters, C. (2010). Web Accessibility Theory and Practice: An 

Introduction for University Faculty*. In The Journal of Educators Online 

(Vol. 7, Issue 1). http://www.ada.gov/pubs/ada.htm. 

Business Model Innovation. (2015). In Business Model Innovation. Oxford 

University Press. 

https://doi.org/10.1093/acprof:oso/9780198701873.001.0001 

Casadesus-Masanell, R., & Ricart, J. E. (2009a). From Strategy to Business 

Models and to Tactics From Strategy to Business Models and to Tactics *. 



223 

 

 

 

Casadesus-Masanell, R., & Ricart, J. E. (2009b). FROM STRATEGY TO 

BUSINESS MODELS AND TO TACTICS Total 45 Halaman. 

Channon, D. F., & Caldart, A. A. (2014). McKinsey 7S model 1. 

Chen, L. F. (2019). Hotel chain affiliation as an environmental performance 

strategy for luxury hotels. International Journal of Hospitality Management, 

77, 1–6. https://doi.org/10.1016/j.ijhm.2018.08.021 

Christensen, C. M., & Raynor, M. E. (2003). The innovator’s solution : creating 

and sustaining successful growth. Harvard Business School Press. 

Crafting and Executing Strategy THE QUEST FOR COMPETITIVE 

ADVANTAGE Concepts and Cases. (n.d.). 

Creswell, J. W. (2009). Research design : qualitative, quantitative, and mixed 

methods approaches. Sage. 

Creswell, J. W., & Creswell, J. W. (2007). Qualitative inquiry & research design : 

choosing among five approaches. Sage Publications. 

Creswell, J. W., Hanson, W. E., Clark Plano, V. L., & Morales, A. (2007). 

Qualitative Research Designs: Selection and Implementation. The 

Counseling Psychologist, 35(2), 236–264. 

https://doi.org/10.1177/0011000006287390 

Diayudha, L. (2020). INDUSTRI PERHOTELAN DI INDONESIA PADA MASA 

PANDEMI COVID-19: ANALISIS DESKRIPTIF Indonesian Hospitality 

Industry in the Covid-19 Pandemic: Descriptive Analysis. 

http://journal.ubm.ac.id/index.php/journal- 

Digital Marketing 101 Section 1-Fundamental Concepts of Digital Marketing. 

(n.d.). 

Digital Marketing 101 Section 2-Customer Lifecycle. (n.d.). 

Digital Marketing 101 Section 3-Marketing Technology. (n.d.). 

Dillon, T., Wu, C., & Chang, E. (2010). Cloud computing: Issues and challenges. 

Proceedings - International Conference on Advanced Information 

Networking and Applications, AINA, 27–33. 

https://doi.org/10.1109/AINA.2010.187 

Fabozzi, F. J., Peterson, P. P., & Habegger, W. D. (n.d.). Financial Management 

and Analysis Workbook: Step-by-Step Exercises and Tests to Help You Master 

Financial Management and Analysis, 2nd Edition. www.WileyFinance.com 

Fadilla, H. N., & Wafiroh, N. L. (2022). Perbandingan Kontribusi Pajak Hotel 

Dan Restoran Terhadap Pendapatan Asli Daerah Masa Pandemi Covid-19 



224 

 

 

 

Dan New Normal. IQTISHADUNA: Jurnal Ilmiah Ekonomi Kita, 11(1), 78–

89. https://doi.org/10.46367/iqtishaduna.v11i1.590 

Fernandez, D. J., & Fernandez, J. D. (2008). AGILE PROJECT 

MANAGEMENT-AGILISM VERSUS TRADITIONAL APPROACHES. In 

The Journal of Computer Information Systems (Vol. 49, Issue 2). 

ABI/INFORM Global. 

Fuertes, G., Alfaro, M., Vargas, M., Gutierrez, S., Ternero, R., & Sabattin, J. 

(2020). Conceptual Framework for the Strategic Management: A Literature 

Review - Descriptive. In Journal of Engineering (United Kingdom) (Vol. 

2020). Hindawi Limited. https://doi.org/10.1155/2020/6253013 

Future of risk in the digital era Transformative change. Disruptive risk. (n.d.). 

Goyal, A., & Goyal, -Anchit. (2020). A Critical Analysis of Porter’s 5 Forces 

Model of Competitive Advantage The Role of Perceptual Bias in Estimating 

Quantities View project A Critical Analysis of Porter’s Five Forces Model of 

Competitive Advantage View project A Critical Analysis of Porter’s 5 Forces 

Model of Competitive Advantage. 7. https://doi.org/10.1729/Journal.25126 

Gusriza, F., Taufiq, M. L., Yudhiasta, S., Program, ), Pariwisata, S., Veteran, U., 

Timur, J., Perjalanan, S. U., Stp, W., Solo, S., & Surabaya, ). (2023). Strategi 

Bertahan Hidup Pelaku Wisata Yogyakarta Saat Pandemi Covid-19. Jurnal 

Pariwisata Dan Budaya, 14(1), 2655–5433. 

https://doi.org/10.31294/khi.v14i1.13951 

Heizer, J., Render, . ; L, Ritzman, L., & Malhotra, M. (2011). Operations 

Management. 10th. Pearson Education, Inc., New Jersey. 2. Krajewski. 

Pearson Education, Inc. 

Hoffman, A. J., & Ross, S. M. (n.d.). Working Paper The Next Phase of Business 

Sustainability. http://ssrn.com/abstract=3191035 

Hollensen, S., Kotler, P., & Opresnik, M. O. (2022). Metaverse – the new 

marketing universe. Journal of Business Strategy. 

https://doi.org/10.1108/JBS-01-2022-0014 

Iksan, M. (n.d.). The Impact of Covid-19 Pandemic on Indonesian Consumer and 

Business Confidence Indicator. 

https://www.researchgate.net/publication/358643811 

International Dictionary of Hospitality Management. (n.d.). 

Internet Marketing, P., & Ed, nd. (2003). Chapter 8 Lecture Slides Pricing 

Exhibits and Tables. 



225 

 

 

 

Isaksson -PhD, R., Lecturer, S., Hallencreutz-Tech Lic, J., Turner -PhD, D.-M., 

Turner Change Management, P., Garvare -PhD, R., & Professor, A. (n.d.). 

Change Management from a Stakeholder Perspective. 

Istanti, E., Sanusi, R., & GS, A. D. (2020). IMPACTS OF PRICE, PROMOTION 

AND GO FOOD CONSUMER SATISFACTION IN FACULTY OF 

ECONOMIC AND BUSINESS STUDENTS OF BHAYANGKARA 

UNIVERSITY SURABAYA. Ekspektra : Jurnal Bisnis Dan Manajemen, 

4(2), 104–120. https://doi.org/10.25139/ekt.v4i2.3134 

Ivanova, M., & Ivanov, S. (n.d.). Affiliation to hotel chains: hotels’ perspective. 

Jacobson, D. (2008). Utilitarianism without consequentialism: The case of John 

Stuart Mill. Philosophical Review, 117(2), 159–191. 

https://doi.org/10.1215/00318108-2007-035 

Jaoua, F. (2014). Strategic management practices in Tunisian SMEs involved in 

the upgrading program. In International Journal of Advanced Research (Vol. 

2, Issue 5). http://www.journalijar.com 

Kade, I. A., Damayanti, W., & Suardani, S. M. (n.d.). PENGANTAR HOTEL DAN 

RESTORAN PENERBIT CV.EUREKA MEDIA AKSARA. 

Knight, E., Daymond, J., & Paroutis Warwick Business School, S. (n.d.). Design-

led Strategy: How to bring design thinking into the art of strategic 

management. 

Kohar, A., Ahmar, N., Suratno, dan, Pakuan, U., & Pascasarjana Magister 

Akuntansi, S. (2018). SENSITIVITAS FAKTOR EKONOMI MAKRO DAN 

MIKRO DALAM MEMPREDIKSI VOLATILITAS HARGA SAHAM 

PERUSAHAAN SEKTOR INDUSTRI FOOD & BEVERAGES. Jurnal 

Ilmiah Akuntansi Fakultas Ekonomi, 4(1), 85–100. 

https://journal.unpak.ac.id/index.php/jiafe 

Kosar, L. (n.d.). LIFESTYLE HOTELS-NEW PARADIGM OF MODERN HOTEL 

INDUSTRY. 

Kotler, P., Kartajaya, H., & Setiawan, I. (n.d.). Marketing 3.0 : from products to 

customers to the human spirit. 

Kotler, P., Kartajaya, H., & Setiawan, I. (2017). Marketing 4.0 : moving from 

traditional to digital. John Wiley & Sons, Inc. 

Lee, N. R. (2020). The Future of Social Marketing: Let’s Get It in Orbit by 2025! 

In Social Marketing Quarterly (Vol. 26, Issue 1, pp. 3–13). SAGE 

Publications Inc. https://doi.org/10.1177/1524500419889141 



226 

 

 

 

Lemon, K. N., & Verhoef, P. C. (2016). Understanding customer experience 

throughout the customer journey. Journal of Marketing, 80(6), 69–96. 

https://doi.org/10.1509/jm.15.0420 

Lesson 2-The Business Impact of SEO. (n.d.). 

Levy, D. (1994). CHAOS THEORY AND STRATEGY: THEORY, 

APPLICATION. AND MANAGERIAL IMPLICATIONS. In Strategic 

Management Journal (Vol. 15). 

Madakam, S., Ramaswamy, R., & Tripathi, S. (2015). Internet of Things (IoT): A 

Literature Review. Journal of Computer and Communications, 03(05), 164–

173. https://doi.org/10.4236/jcc.2015.35021 

Manajemen, J., Krisnadwipayana, B., & Rachmarwi, W. (2016). EVALUASI 

STRATEGI BERSAING DALAM INDUSTRI HOTEL STUDI PADA HOTEL 

SOFYAN BETAWI. 

metode penelitian kualitatif creswel. (n.d.). 

Mikhajlovna Kryukova, E., & Shotaevna Khetagurova, V. (n.d.). P á g i n a | 1 

Modern Methods and Approaches to the Management of The Hotel Services 

Promotion. http://natal.uern.br/periodicos/index.php/ 

minztberg strategy5p. (n.d.). 

Model_Bisnis_di_Tengah_Pandemi_Covid-19. (n.d.). 

Nurjanah, F., Iskandar, S., & Uswatunkasanah, D. (2022). eISSN 2721-6381 

Article History To cite this article Khansa. Pengabdian Kepada Masyarakat, 

4(2), 95–102. https://doi.org/10.36407/berdaya.v4i2.691 

Nuzman, C., Saniee, I., Sweldens, W., & Weiss, A. (n.d.). A Compound Model for 

TCP Connection Arrivals for LAN and WAN Applications. 

O’Neill, J. W., & Carlbäck, M. (2011). Do brands matter? A comparison of 

branded and independent hotels’ performance during a full economic cycle. 

International Journal of Hospitality Management, 30(3), 515–521. 

https://doi.org/10.1016/j.ijhm.2010.08.003 

Oprins, R. J. J., Frijns, H. A., & Stettina, C. J. (2019a). Evolution of scrum 

transcending business domains and the future of agile project management. 

Lecture Notes in Business Information Processing, 355, 244–259. 

https://doi.org/10.1007/978-3-030-19034-7_15 

Oprins, R. J. J., Frijns, H. A., & Stettina, C. J. (2019b). Evolution of scrum 

transcending business domains and the future of agile project management. 

Lecture Notes in Business Information Processing, 355, 244–259. 

https://doi.org/10.1007/978-3-030-19034-7_15 



227 

 

 

 

Parmenas, N. H. (n.d.). STRATEGIC HUMAN RESOURCES MANAGEMENT 

(MM0313/3SKS) Strategy-driven Human Resources Management 

Curricullum 2020, version 0.0. 

Pemerintah Dorong Pemulihan Sektor Pariwisata dan Ekonomi Kreatif. (n.d.). 

www.ekon.go.id 

pendaptan hotel. (n.d.). 

Pendidikan, J., & Konseling, D. (n.d.). Strategi Komunikasi Persuasif Hemat Air 

dan Energi dalam Mewujudkan Hotel Ramah Lingkungan (Vol. 4). 

Pinastiti, C., Susanta Nugraha, H., & Prabawani, B. (2023). PENGARUH RASIO 

KEUANGAN TERHADAP FINANCIAL DISTRESS DI MASA PANDEMI 

COVID-19 PADA PERUSAHAAN PERHOTELAN YANG TERDAFTAR 

PADA BURSA EFEK INDONESIA. In Jurnal Ilmu Administrasi Bisnis (Vol. 

12, Issue 1). https://ejournal3.undip.ac.id/index.php/jiab 

Praesri, S., Meekun, K., Lee, T. J., & Hyun, S. S. (2022). Marketing mix factors 

and a business development model for street food tourism. Journal of 

Hospitality and Tourism Management, 52, 123–127. 

https://doi.org/10.1016/j.jhtm.2022.06.007 

Pragholapati, A. (2021). The Covid-19 Pandemic: Higher Education Generation 

Alpha 5.0 Article Info ABSTRACT. 2(1), 1–2. https://doi.org/10.46627/sipose 

Pröllochs, N. ;, Feuerriegel, S., & Pröllochs, N. (n.d.). ETH Library Business 

analytics for strategic management: Identifying and assessing corporate 

challenges via topic modeling Business analytics for strategic management: 

Identifying and assessing corporate challenges via topic modeling. 

Information & Management, 57(1). https://doi.org/10.3929/ethz-b-

000262333 

Prospektus_Industri_Perhotelan_di_Era_Digital_dan_. (n.d.). 

Pusat Statistik, B. (n.d.). STATISTIK HOTEL DAN AKOMODASI LAINNYA DI 

INDONESIA HOTEL AND OTHER ACCOMMODATION STATISTICS IN 

INDONESIA. 

Puyt, R. W., Lie, F. B., de Graaf, F. J., & Wilderom, C. P. M. (2020). Origins of 

swot analysis. 80th Annual Meeting of the Academy of Management 2020: 

Understanding the Inclusive Organization, AoM 2020. 

https://doi.org/10.5465/AMBPP.2020.132 

Raffliyanto, R. R. (n.d.). Marketing Management & Business Model. 

Rafiq, M., Zhang, X. P., Yuan, J., Naz, S., & Maqbool, S. (2020). Impact of a 

balanced scorecard as a strategic management system tool to improve 



228 

 

 

 

sustainable development: Measuring the mediation of organizational 

performance through PLS-Smart. Sustainability (Switzerland), 12(4). 

https://doi.org/10.3390/su12041365 

Rafliani, F. (2023). Pengaruh Talent Management terhadap Turnover Intention 

melalui Kepuasan Kerja Karyawan pada Hotel Grand Zuri Pekanbaru. 

Journal on Education, 05(04). 

Rasnacis, A., & Berzisa, S. (2016). Method for Adaptation and Implementation of 

Agile Project Management Methodology. Procedia Computer Science, 104, 

43–50. https://doi.org/10.1016/j.procs.2017.01.055 

rative advantage. (n.d.). 

Registration, V., & Authority, Q. (n.d.). Client and Stakeholder Engagement 

Strategy 2021-22. 

Renwarin, J. M. J. (n.d.-a). The Increasing of Brand Awarness Toward Social 

Media Instagram; A Customer Market Survey of Cafe in Indonesia. Journal 

of Industrial Engineering & Management Research, 2(3). 

https://doi.org/10.7777/jiemar.v2i2 

Renwarin, J. M. J. (n.d.-b). The Measurement of Impulse Buying Toward 

Emotional Responses. International Journal Of Science. 

http://ijstm.inarah.co.id 

Rothwell, W. J., Editors, J., Lindholm, K. K., Yarrish, A. G., & Zaballero, Y. 

(2012). THE ENCYCLOPEDIA OF HUMAN RESOURCE MANAGEMENT 

HR Forms and Job Aids VOLUME TWO Executive Editor. 

http://www.wiley.com/go/permissions. 

Saarikko, T., Westergren, U. H., & Blomquist, T. (2020). Digital transformation: 

Five recommendations for the digitally conscious firm. Business Horizons, 

63(6), 825–839. https://doi.org/10.1016/j.bushor.2020.07.005 

Safitri, S. R. (2022). KOMPETENSI PEKERJA DI ERA INDUSTRI 4.0. Batara 

Wisnu : Indonesian Journal of Community Services, 2(1), 119–127. 

https://doi.org/10.53363/bw.v2i1.74 

Shapiro, S. J. (2008). An open source, controversies-based macromarketing 

chapter: An initial step toward a free online macromarketing course? Journal 

of Macromarketing, 28(4), 426–428. 

https://doi.org/10.1177/0276146708325387 

Shtal, T. V, Mykhailo, ;, Buriak, M., Amirbekuly, Y., Galiya, ;, Ukubassova, S., 

Tlegen, ;, Kaskin, T., Zukhra, ;, & Toiboldinova, G. (2018). Methods of 

analysis of the external environment of business activities Métodos de 



229 

 

 

 

análisis de entorno externo de las actividades comerciales (Vol. 39, Issue 

12). 

Slack, N., & Brandon-Jones, A. (n.d.). OPERATIONS AND PROCESS 

MANAGEMENT. www.pearson.com/uk 

Smith, A. (n.d.). An Inquiry Into the Nature and Causes of the Wealth of Nations. 

Srimulyani, W., Faris, M., Fitria Deli, N., & Pramana, S. (n.d.). Profil Tingkat 

Okupansi Hotel di NTB Selama Pandemi COVID-19 dengan Menggunakan 

Big Data(Wiwin Srimulyani, Nurtia, Maulana Faris, Nensi Fitria Deli, Setia 

Pramana) PROFIL TINGKAT OKUPANSI HOTEL DI NTB SELAMA 

PANDEMI COVID-19 DENGAN MENGGUNAKAN BIG DATA (PROFILE 

OF OCCUPANCY RATE HOTEL IN NTB DURING PANDEMIC COVID-19 

WITH BIG DATA APPROACH). 

Stakeholder Engagement Framework 2021-22. (n.d.). 

Su, C., Wei, H., Wang, Z., Ayed, H., Mouldi, A., & Shayesteh, A. A. (2022). 

Economic accounting and high-tech strategy for sustainable production: A 

case study of methanol production from CO2 hydrogenation. International 

Journal of Hydrogen Energy, 47(62), 25929–25944. 

https://doi.org/10.1016/j.ijhydene.2022.01.124 

Sudhana, P., & Prabowo, R. (2018). Industri Inovatif-Jurnal Teknik Industri ITN 

Malang (Vol. 27). 

Tadajewski, M., & Jones, D. G. B. (2014). Historical research in marketing theory 

and practice: a review essay. Journal of Marketing Management, 30(11–12), 

1239–1291. https://doi.org/10.1080/0267257X.2014.929166 

Taylor, F. W. (n.d.). LESSON: Progressivism in the Factory. AMERICA IN CLASS 

® : americainclass.org/. Some spelling and punctuation modernized for 

clarity. The Principles of SCIENTIFIC MANAGEMENT 1910 Ch. 2: “The 

Principles of Scientific Management” EXCERPTS. 

TECHNOLOGY AS THE PRIMARY DRIVER. (n.d.). www.worldscientific.com 

Teece, D. J. (2010). Business models, business strategy and innovation. Long 

Range Planning, 43(2–3), 172–194. https://doi.org/10.1016/j.lrp.2009.07.003 

Terry, O. (2020). Disruption Innovation and Theory. Journal of Service Science 

and Management, 13(03), 449–458. 

https://doi.org/10.4236/jssm.2020.133030 

The Global Smart Industry Readiness Index Initiative: Manufacturing 

Transformation Insights Report 2022 A R Y 2 0 2 2. (2022). 



230 

 

 

 

The Malthus Factor Poverty, Politics and Population in Capitalist Development. 

(2000). www.icaap.org/Cornerhouse 

The_Antecedents_and_Consequences_of_Cust. (n.d.). 

Thomas, V. J., & Maine, E. (2019). Market entry strategies for electric vehicle 

start-ups in the automotive industry – Lessons from Tesla Motors. Journal of 

Cleaner Production, 235, 653–663. 

https://doi.org/10.1016/j.jclepro.2019.06.284 

Tinggi, R. S., & Ambarrukmo, P. (n.d.). DAMPAK PANDEMI COVID-19 PADA 

INDUSTRI PERHOTELAN (STUDI KASUS DI HOTEL GRAND ORCHID 

YOGYAKARTA). 

Vebby, M., Salim, T., Dewa, I., Satrya, G., & Anshori, M. Y. (2021). STRATEGI 

BISNIS PRIMEBIZ HOTEL SURABAYA MENGHADAPI PANDEMI 

COVID-19. In JUMPA (Vol. 8, Issue 1). 

Wenjun, J. (n.d.). The Frontiers of Society. Science and Technology, 1, 30–33. 

https://doi.org/10.25236/FSST.2019.010606 

Wilson, J. M. (2014). Henry Ford vs. assembly line balancing. International 

Journal of Production Research, 52(3), 757–765. 

http://eprints.gla.ac.uk/84862/http://eprints.gla.ac.uk 

Yli-Huumo, J., Ko, D., Choi, S., Park, S., & Smolander, K. (2016). Where is 

current research on Blockchain technology? - A systematic review. PLoS 

ONE, 11(10). https://doi.org/10.1371/journal.pone.0163477 

Yrjölä, M., Spence, M. T., & Saarijärvi, H. (2018). Omni-channel retailing: 

propositions, examples and solutions. International Review of Retail, 

Distribution and Consumer Research, 28(3), 259–276. 

https://doi.org/10.1080/09593969.2018.1445657 

Zaoui, F., & Souissi, N. (2020). Roadmap for digital transformation: A literature 

review. Procedia Computer Science, 175, 621–628. 

https://doi.org/10.1016/j.procs.2020.07.090 

Zou, L., Ye, M., Yu, J., & Lin, S. (2021). Research on Business Model of Power 

Sharing Tower Based on Canvas Theory. IOP Conference Series: Earth and 

Environmental Science, 687(1). https://doi.org/10.1088/1755-

1315/687/1/012100 

  

  



231 

 

 

 

RIWAYAT HIDUP PENULIS 
 

Nama    : St. Yacob Siagian. S.SI, Crbd 

NIM    : 2021205326 

Jenis Kelamin   : Laki-Laki 

Tempat Tanggal Lahir  : Semarang, 19-02-1981 

Alamat    : Jl. Kemang Golf 2 No.3 Blok DC/04 

      Kemang Pratama, Rawalumbu, Bekasi 

      Jawa Barat, 171716 

No telepon   : 08113055530 

Email    : 2021205326@student.kalbis.ac.id 

 

RIWAYAT PENDIDIKAN 

A. SMUN 36 (1999) 

B. F. Teologi UKDW Yogyakarta (2006) 

C. MM. KALBIS (2021- Sekarang) 

 

RIWAYAT PEKERJAAN 

A. Direktur di CV. Aek Natio Jaya (2007) 

B. Ketua di KSU Ujung Pelangi (2009) 

C. Direktur di PT. Sigma Siryon Indonesia (2010) 

D. Komisaris Utama di PT. BPR Citra Bersada Abadi (2011) 

E. Direktur Utama di PT. BPR Citra Bersada Abadi (2019) 

F. Digital Marketing Spesialis di PT. Sekuriti Garda Nusantara (2022- Sekarang) 

  

mailto:2021205326@student.kalbis.ac.id
https://bprcba.id/
https://bprcba.id/
https://sekuritigardanusantara.com/

