PENGARUH E-WOM DAN PROMOSI DI MEDIA SOSIAL
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ABSTRAK

Abstract : The aim of this research is to determine the influence of electronic word of mouth
variables through promotions on social media. The use of social media to market products is very
interesting to observe, especially in terms of looking at customer behavior. The sample for this
research is consumers who have purchased Somethinc products, who have seen promotions on
social media about Somethinc products and are active followers of Somethinc social media. The
sample for carrying out this research test was 100 people who were calculated using the hair
formula. Data analysis uses validity tests, reliability tests, normality tests, multicollinearity tests,
heteroscedasticity tests, multiple linear regression analysis, f tests and t tests. The results of the
following research show that the electronic word of mouth variable has a significant influence on
purchasing decisions. Social media promotion has a significant influence on purchasing
decisions. The influence variables of electronic word of mouth and promotions on social media
jointly influence purchasing decisions. Suggestions for Somethingc to improve e-WOM,
promotions on social media to increase purchasing decisions.
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Abstrak : Tujuan dari penelitian ini adalah untuk mengetahui pengaruh variabel electronic word
of mouth melalui promosi di media social, pemanfaatan media social untuk memasarkan
produknya sangat menarik untuk diamati, terutama dalam hal melihat perilaku pelanggan.
Sampel penelitian ini adalah konsumen yang pernah membeli produk Somethinc, yang pernah
melihat promosi di media social tentang produk Somethinc dan pengikut aktif media social
Somethinc. Sampel dalam melakukan uji penelitian ini sebesar 100 orang yang dihitung
menggunakan rumus hair. Analisis data menggunakan uji validitas uji realibilitas, uji
normalitas, uji multikolinearitas, uji heterokedasitas, analisis regresi linear berganda, uji f dan
uji t. hasil dari penelitian berikut menunjukan bahwa variabel electronic word of mouth
berpengaruh secara signifikan terhadap keputusan pembelian. Promosi media social
berpengaruh secara signifikan terhadap keputusan pembelian. Variabel pengaruh electronic
word of mouth dan promosi di media sosial berpengaruh secara bersama-sama terhadap
keputusan pembelian. Saran untuk pihak Somethinc agar bisa meningkatkan e-Wom, Promosi di
media social untuk meningkatkan keputusan pembelian.
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