PENGARUH PROMOSI DI APLIKASI MESSENGER LINE
TERHADAP SIKAP FOLLOWERS OFFICIAL ACCOUNT
LINE STARBUCKS

ABSTRAK

Abstract: Line is a social media, messenger application that has a high enough influence to
persuade its users. This study is to determine the effect of promotion on Line messenger
applications on Starbucks Line's official account followers attitudes. This study uses the S — R
(Stimulus — Response) Theory with quantitative approaches and survey methods (questionnaires)
using the type of explanatory research. The results of this study indicate that there is an influence
of promotion on the Line messenger application on Starbucks Line's official account followers
attitudes. This is based on the answers of respondents who are dominated by strongly. agreeing on
statements with cognitive, behavioral and affective indicators. The magnitude.of the influence of
promotion on the Line messenger application on Linebuck's official account followers attitudes is
quite positive.

Keywords: influence, promotion, social media, S=R theory

Abstrak: Line merupakan salah satu media sosial, aplikasi messenger yang memiliki pengaruh
cukup tinggi untuk mempersuasif penggunanya.  Penelitian~ini untuk mengetahui pengaruh
promosi di aplikasi messenger Ling terhadap sikap followers official account Line Starbucks.
Penelitian ini menggunakan Teori S-R«{(Stimulus — Respons) dengan pendekatan kuantitatif dan
metode survei yaitu, kuesioner«dengan menggunakan-jenis penelitian eksplanasi. Hasil penelitian
ini menunjukkan terdapat pengaruh promosi di aplikasi messenger Line terhadap sikap followers
official account Line Starbucks. Hal'ini di dasari oleh jawaban responden yang didominasi oleh
sangat setuju pada pernyataandengan indikator kognitif, perilaku dan afektif. Besarnya pengaruh
promosi di aplikasi¢messenger Line terhadap sikap followers official account Line Starbuck,
masuk dalam kategori positif:
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