
 

 

89 

 

Daftar Pustaka 

 

Abd. Rohman, M. A. (2013). Dasar dasar manejemen. 

https://repository.widyatama.ac.id/xmlui/bitstream/handle/123456789/6350/

Bab 2.pdf?sequence=11 

Abrudan, I. N., Dabija, D. C., & Grant, D. B. (2020). Omni-Channel Retailing 

Strategy and Research Agenda. In Contributions to Management Science. 

https://doi.org/10.1007/978-3-030-47380-8_12 

Alalwan, A. A. (2018). Investigating the impact of social media advertising features 

on customer purchase intention. International Journal of Information 

Management, 42, 65–77. https://doi.org/10.1016/j.ijinfomgt.2018.06.001 

Atulkar, S., & Kesari, B. (2018). Role of consumer traits and situational factors on 

impulse buying: does gender matter? International Journal of Retail and 

Distribution Management, 46(4), 386–405. https://doi.org/10.1108/IJRDM-

12-2016-0239 

Babin, B. J., Eric G. Harris, & Murray, K. B. (2018). E-consumer behaviour. In The 

Routledge Handbook of Consumer Behaviour in Hospitality and Tourism. 

https://doi.org/10.4324/9781315659657-37 

Barlow, J., & Maul, D. (2000). Emotional Value. 

Belch, G. E., & Belch, M. A. (2018). Advertising and. In Director (Issue October). 

Bly, R. (2020). The Content Marketing Handbook. In Journal of Chemical 

Information and Modeling (Vol. 53, Issue 9). 

Castro, R. (2019). Blended learning in higher education: Trends and capabilities. 

Education and Information Technologies, 24(4), 2523–2546. 

https://doi.org/10.1007/s10639-019-09886-3 

Chen, C. Y., Huarng, K. H., & González, V. I. (2022). How creative cute characters 

affect purchase intention. Journal of Business Research, 142, 211–220. 

https://doi.org/10.1016/J.JBUSRES.2021.12.059 

Clow, K. E., & Baack, D. (2018). Engage , Assess , Apply with MyLabMarketing. 

pearson. 

Erfiana, I. (2020). Pengaruh Product Quality Dan Emotional Marketing Terhadap 

Purchase Intention Dengan Brand Awareness Sebagai Variabel Intervening 

(Studi Pada Masyarakat Di Kecamatan Alian). Skripsi. 

Firmansyah, A. (2020). Komunikasi Pemasaran. 

Fishbein, M. (2014). Growth Hacking With Content Marketing. 

France, C., Grace, D., Lo Iacono, J., & Carlini, J. (2020). Exploring the interplay 



90 

 

 

 

between customer perceived brand value and customer brand co-creation 

behaviour dimensions. Journal of Brand Management, 27(4), 466–480. 

https://doi.org/10.1057/s41262-020-00194-7 

Ghozali, I. (2011). Aplikasi Analisis Multivariate Dengan Program SPSS. 

Semarang: Badan Penerbit Universitas Diponegoro. 

Ghozali, I. (2013). Aplikasi Analisis Multivariate dengan Program IBM SPSS 21 

Update PLS Regresi. Semarang: Badan Penerbit Universitas Diponegoro. 

Guolla, M. A., & George, E. (2017). Advertising & Promotion. 

Hashem, T. N., Nimer Ali, N., & Allan, M. (2020). Influence of Emotional 

Marketing on Brand Loyalty Among Females in the Field of Cosmetics: 

Mediating Role of Customer Satisfaction. International Journal of 

Management (IJM, 11(9), 1245–1260. 

https://doi.org/10.34218/IJM.11.9.2020.120 

Hidayat, R., Ag, S., & Pd, M. (2019). Buku Ilmu Pendidikan Rahmat Hidayat & 

Abdillah. 

Hollebeek, L. D., & Macky, K. (2019). Digital Content Marketing’s Role in 

Fostering Consumer Engagement, Trust, and Value: Framework, Fundamental 

Propositions, and Implications. Journal of Interactive Marketing, 45(2019), 

27–41. https://doi.org/10.1016/j.intmar.2018.07.003 

Huda, I. U., Karsudjono, A. J., & Darmawan, R. (2021). Pengaruh Content 

Marketing Dan Lifestyle Terhadap Keputusan Pembelian Pada Usaha Kecil 

Menengah Di Media Sosial. Al-KALAM JURNAL KOMUNIKASI, BISNIS 

DAN MANAJEMEN, 8(1), 32. https://doi.org/10.31602/al-kalam.v8i1.4156 

Irpansyah, M. A., Ramdan, A. M., & Danial, R. D. M. (2019). Dampak Dari 

Kekuatan Dan Popularitas Selebgram Terhadap Minat Beli Pada Produk Mode 

Lokal Di Instagram. E-Jurnal Ekonomi Dan Bisnis Universitas Udayana, 3, 

221. https://doi.org/10.24843/eeb.2019.v08.i03.p01 

Karr, D. (2016). How to Map Your Content to Unpredictable Customer Journeys. 

San Fransisco: Meltwater. 

Khairani, Z., & Lubis, N. (2018). Promotion Mix Strategies and Buying Interest of 

Riau Specific Food Souvenirs. IOP Conference Series: Earth and 

Environmental Science, 175(1). https://doi.org/10.1088/1755-

1315/175/1/012045 

Kotler, P., Kartajaya, H., & Setiawan, I. (2017). MARKETING 4.0( moving from 

traditional to digital) PHILIP KOTLER. In by Philip Kotler, Hermawan 

Kartajaya, and Iwan Setiawan. All rights reserved. 

Kotler, P., & Keller,  lane kevin. (2012). Management marketing. In Agrekon (Vol. 

11, Issue 1). https://doi.org/10.1080/03031853.1972.9523871 



91 

 

 
 

Kotler, P., & Keller, K. L. (2016). Marketing Management Global Edition (Vol. 

15E). https://doi.org/10.1080/08911760903022556 

Kurniawan, A. W., & Puspitaningsyas, Z. (2016). Metode Penelitian Kuantitatif. 

Kurniawan, G. (2020). Perilaku Konsumen Dalam Membeli Produk Beras Organik 

Melalui Ecommerce. 

Lim, W. M., Jee, T. W., & De Run, E. C. (2020). Strategic brand management for 

higher education institutions with graduate degree programs: empirical 

insights from the higher education marketing mix. Journal of Strategic 

Marketing, 28(3), 225–245. https://doi.org/10.1080/0965254X.2018.1496131 

Luis, F., & Moncayo, G. (2020). Manajemen Pemasaran. 

Mahendra, F. Z., & Nugroho, D. A. (2020). Pengaruh Content Marketing Terhadap 

Purchase Intention Pada Fan Apparel Dengan Customer Engagement Sebagai 

Variabel Mediasi (Studi Pada Akun Instagam @authenticsid). Journal of 

Chemical Information and Modeling, 53(9), 1689–1699. 

Maintz, J., & Zaumseil, F. (2019). Tracking content marketing performance using 

web analytics: Tools, metrics, and data privacy implications. International 

Journal of Internet Marketing and Advertising, 13(2), 170–182. 

https://doi.org/10.1504/IJIMA.2019.099500 

Martins, J., Costa, C., Oliveira, T., Gonçalves, R., & Branco, F. (2019). How 

smartphone advertising influences consumers’ purchase intention. Journal of 

Business Research, 94(December 2017), 378–387. 

https://doi.org/10.1016/j.jbusres.2017.12.047 

Muala, A. Al. (2018). Influence of Viral Marketing Dimensions on Customer 

Satisfaction in Fast Food Restaurants in Jordan. Journal of Management and 

Sustainability, 8(1), 149. https://doi.org/10.5539/jms.v8n1p149 

Muzakkii, N., & Hidayat, R. (2021). PENGARUH CONTENT MARKETING 

INSTAGRAM TERHADAP MINAT BELI DI MASA PANDEMIK COVID-

19 (STUDI KASUS PADA SARAWA.CO) THE EFFECT OF INSTAGRAM 

CONTENT MARKETING ON BUYING INTEREST IN THE COVID-19 

PANDEMIC Period (CASE STUDY ON SARAWA.CO). E-Proceeding of 

Applied Science, Vol.7(No.1), 1–9. 

Nikolinakou, A., & King, K. W. (2018). Viral video ads: Emotional triggers and 

social media virality. Psychology and Marketing, 35(10), 715–726. 

https://doi.org/10.1002/mar.21129 

O’Shaughnessy, J., & O’Shaughnessy, N. jackson. (2003). The marketing power of 

emotion. In Industrial Management & Data Systems (Vol. 88, Issues 11–12). 

https://doi.org/10.1108/eb057527 

Oisina, I. V. (2021). Pengaruh Daya Tarik Content Marketing Dan Content Riview 

Terhadap Keputusan Pembelian. MEDIALOG: Jurnal Ilmu Komunikasi, 



92 

 

 

 

IV(Ii). http://www.jurnal-

umbuton.ac.id/index.php/Medialog/article/view/1846 

Pandey, A., Sahu, R., & Dash, M. K. (2018). Social media marketing impact on the 

purchase intention of millennials. International Journal of Business 

Information Systems, 28(2), 147–162. 

https://doi.org/10.1504/IJBIS.2018.091861 

Preace, J. (2021). Social Media Marketing :Social Media For Beginnerrs, 

Instagram Marketing To Become An Influencer, Facebook Advertising, 

Google Adwords (Analytics, SEO and Ads For Your Business). 

Pulizzi, J. (2013). More Praise for Epic Content Marketing. 

Putri, B. R. T. (2017). Manajemen Pemasaran Modern. Liberty, Yogyakarta. 

https://doi.org/10.1017/CBO9781107415324.004 

Quesenberry, K. (2018). Social media strategy : marketing, advertising, and public 

relations in the consumer revolution. 

Razak, M. (2016). Perilaku Konsumen. 

Reichstein, T., & Brusch, I. (2019). The decision-making process in viral 

marketing—A review and suggestions for further research. Psychology and 

Marketing, 36(11), 1062–1081. https://doi.org/10.1002/mar.21256 

Rina, N., Suminar, J. R., Damayani, N. A., & Hafiar, H. (2020). Character education 

based on digital comic media. International Journal of Interactive Mobile 

Technologies, 14(3), 107–127. https://doi.org/10.3991/ijim.v14i03.12111 

Ritonga, H. M., Fikri, M., Siregar, N., Agustin, R. R., & Hidayat, R. (2018). 

Manajemen pemasaran. 

Robinette, S., Brand, C., & Lenz, V. (2000). emotion marketing. 

Sadikin, A., Si, M., Misra, I., & Si, M. (2020). Pengantar Manajemen dan Bisnis 

by Ali Sadikin, S.E., M.Si., Isra Misra, S.E., M.Si., Muhammad Sholeh Hudin 

(z-lib.org). 

Samsu. (2017). Metode penelitian: teori dan aplikasi penelitian kualitatif, 

kuantitatif, mixed methods, serta research & development. In Diterbitkan 

oleh: Pusat Studi Agama dan Kemasyarakatan (PUSAKA). 

Schiffman, L. G., Kanuk, L. L., & Hansen, H. (2012). Consumer Behaviour: A 

European Outlook. In Pearson Education. 

Sidabutar, C., Suharyono, & Kusumawati, A. (2016). PENGARUH 

EXPERIENTAL MARKETING DAN EMOTIONAL MARKETING 

TERHADAP KEPUTUSAN PEMBELIAN (Survei Konsumen Sepatu Nike 

di Indonesia dan di Malaysia) Cindy. Jurnal Administrasi Bisnis, 39(2), 92–

99. 



93 

 

 
 

Simarmata, H. M. P., Revida, E., Kato, I., Sari, H., Simatupang, S., Sudarso, A., 

Faisal, M., Tjiptadi, D. D., Sisca, Anggusti, M., & Muliatie,  urilla E. (2021). 

Manajemen Perilaku Konsumen dan Loyalitas - - Google Books. In Yayasan 

kita menulis. 

https://books.google.co.id/books?id=mrc0EAAAQBAJ&pg=PA113&dq=def

inisi+loyalitas&hl=ban&sa=X&ved=2ahUKEwjBm8X0o5fzAhU36XMBHZ

8HAscQ6AF6BAgFEAI#v=onepage&q=definisi loyalitas&f=false 

Smith, A. (2019). Consumer behaviour and analytics. Consumer Behaviour and 

Analytics, 1–204. https://doi.org/10.4324/9780429489921 

Solomon, M. R., Bamossy, G. J., Askegaard, S., & Hogg, M. K. (2016). 

Libro_Consumer Behaviour A European Perspective. In Australasian 

Marketing Journal (AMJ) (Vol. 9, Issue 1). 

https://linkinghub.elsevier.com/retrieve/pii/S1441358201701681 

Sugiyono. (2010). Metode Penelitian Pendidikan Pendekatan Kuantitatif, 

Kualitatif, dan R&D. Bandung: Alfabeta. 

Sugiyono. (2012). Metode Penelitian Pendidikan Pendekatan Kuantitatif, 

Kualitatif, dan R&D. Bandung: Alfabeta. 

Sugiyono, D. (2013). Metode Penelitian Kuantitatif, Kualitatif, dan Tindakan. 

Supriyanto, A. S. (2013). Metode Penelitian Sumber Daya Manusia Teori, 

Kuisioner, dan Analisis Data. Malang: UIN - Malang Press. 

Tellis, G. J., MacInnis, D. J., Tirunillai, S., & Zhang, Y. (2019). What Drives 

Virality (Sharing) of Online Digital Content? The Critical Role of Information, 

Emotion, and Brand Prominence. Journal of Marketing, 83(4), 1–20. 

https://doi.org/10.1177/0022242919841034 

Vosinakis, S. (2017). Digital Characters in Cultural Heritage Applications. 

International Journal of Computational Methods in Heritage Science, 1(2), 1–

20. https://doi.org/10.4018/ijcmhs.2017070101 

Wichmann, J. R. K., Uppal, A., Sharma, A., & Dekimpe, M. G. (2021). A global 

perspective on the marketing mix across time and space. International Journal 

of Research in Marketing, xxxx. 

https://doi.org/10.1016/j.ijresmar.2021.09.001 

Yusuf, A. M. (2014). metode penelitian. 

Zainurossalamia, S. (2020). MANAJEMEN PEMASARAN Teori dan Strategi. 

Zhu, T., Lu, Y., & Gupta, S. (2018). How do network externalities affect customers’ 

adoption intention in mobile app store: From a perception of consumer 

perceived value. International Journal of Mobile Communications, 16(5), 

493–512. https://doi.org/10.1504/IJMC.2018.094358


