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DAFTAR LAMPIRAN

LAMPIRAN A
KUESIONER PENELITIAN

“PENGARUH MUHAMMAD JAIDI SEBAGAI BRAND AMBASSADOR
TERHADAP BRAND IMAGE KOPI LAIN HATI *

Selamat Pagi/Siang/Sore/Malam

Saya Gracia Yoas ( 2018104088 ) Mahasiswa program studi lImu Komunikasi
dari Perguruan Tinggi Kalbis Institute Jakarta sedang melakukan atau menyusun
penelitian ( Tugas akhir/Skripsi ) dengan judul * PENGARUH MUHAMMAD
JAIDI SEBAGAI BRAND AMBASSADOR TERHADAP BRAND IMAGE
KOPI LAIN HATI ™.

Kriteria yang dibutuhkan sebagai berikut :

1. Konsumen produk Kopi LainHati di daerah Jakarta Timur dengan usia ( 18 —
36 Tahun)

2. Telah melakukan pembelian produk Kopi Lain Hati edisi Pak Muhammad
Jaidi.

3. Mengetahui Pak Muhammad Jaidi menjadi Brand Ambassador dari Kopi Lain
Hati

Dibutuhkan dukungan serta partisipasi teman - teman untuk yang termasuk dalam
kriteria tersebut untuk meluangkan waktunya dengan mengisi kuesioner ini dengan
sejujurnya. Semua informasi yang diberikan atau dicantumkan semua bersifat
rahasia dan hanya digunakan untuk kebutuhan akademis atau skripsi saja.Bagi 5
orang yang beruntung akan mendapatkan saldo Gopay/Ovo/Pulsa, masing

L1



- masing Rp20.000 yang nantinya akan dipilih secara acak. Sekian dan Terima
kasih atas dukungan dan juga partisipasi teman - teman dalam mengisi kuesioner
ini.

Profil Responden

1. Jenis Kelamin

o Pria
o Wanita

2. Usia

3. Pendidikan Terakhir

o SD

o SMP

o SMA/SMK

o Perguruan Tinggi ( Diploma, S1, S2, S3)

4. Pekerjaan

5. Wilayah Tempat Tinggal ( Kecamatan )

Duren Sawit
Cakung
Cipayung
Ciracas
Jatinegara
Kramat Jati
Makasar
Matraman
Pasar Rebo
Pulo Gadung

o O 0O 0O O O O O o o
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Petunjuk Pengisian

1. Sangat Setuju ( SS)

2. Setuju (S)

3. Netral (N)

4. Tidak Setuju (TS)

5. Sangat Tidak Setuju ( STS)

A. Visibility

1. Muhammad Jaidi merupakan Brand Ambassador Kopi Lain Hati

SS
S

N
TS
STS

o O O O O

2. Muhammad Jaidi memiliki cukup banyak penggemar atau pengikut.

wn

S

o O O O O
Z unw

STS

3. Muhammad Jaidi sering tampil atau muncul di berbagai media.

SS
S

N
TS
STS

o O O O O
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B. Credibility
4. Muhammad Jaidi memiliki minat serta pengetahuan terhadap Kopi.

SS
S

N
TS
STS

0 O O O O

5. Muhammad Jaidi merupakan influencer yang dapat dipercaya untuk

mengkomunikasikan Kopi Lain Hati terhadap masyarakat.

SS
S

N
TS
STS

o O O O O

6. Muhammad Jaidi merupakan seorang influencer yang memiliki perilaku baik.

SS
S

N
TS
STS

o O O O O

C. Attraction

7. Kepribadian Muhammad Jaidi yang lucu merupakan suatu daya tarik tersendiri

bagi masyarakat.

SS
S
N
TS

o O O O
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o STS

8. Tingkah laku yang dimiliki oleh Muhammad Jaidi banyak disukai oleh para

penggemar.

wn

S

TS
STS

o O O O O
Z w

D. Power
9. Muhammad Jaidi merupakan sosok yang pantas untuk dijadikan sebagai idola.

SS
S

N
TS
STS

o O O O O

10. Muhammad Jaidi merupakan sosek influencer yang perilaku dapat dijadikan
teladan atau contoh untuk masyarakat.

wn

S

TS
STS

o O O O O
Z Wwnw

11. Pemilihan Muhammad Jaidi sebagai Brand Ambassador merupakan pilihan

yang tepat.

o SS
o S
o N
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o TS
o STS

Brand Image
1. Kopi Lain Hati merupakan Kedai Kopi yang dikenal banyak orang.

SS
S

N
TS
STS

o O O O O

2. Nama Kopi Lain Hati sangatlah mudah diingat

SS
S

N
TS
STS

o O O O O

3. Logo Kopi Lain Hati sangat unik dan kreatif

SS
S

N
TS
STS

o O O O O

4. Kopi Lain Hati memiliki lebih dari 1 Brand Ambassador

SS
S
N
TS

o O O O

L6



o STS

5. #PindahKeLainHati merupakan slogan dari Kopi Lain Hati

SS
S

N
TS
STS

0O O O O O

6. Bentuk logo Kopi Lain Hati sangat unik

SS
S

N
TS
STS

o O O O O

7. Kopi Lain Hati memiliki banyak sekali varian menu

SS
S

N
TS
STS

o O O O O

8. Harga menu Kopi LainHati lebih terjangkau dibandingkan produk lain

SS
S

N
TS
STS

o O O O O
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9. Rasa dan Kualitas produk Kopi Lain Hati sangatlah baik

wn
()

o O O O O
Z u!m

STS
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LAMPIRAN B

Hasil Jawaban pada kuesioner Variabel X

TOTAL

X11

X10

X6 X7 X8 X9

Xl X2 X3 X4 X5

NO

55
49
52

46

48
54

47

49
43

33
48
45
51

10
11

12
13
14
15
16
17
18
19
20
21

50
51

55
55
44

55
51

48
40
49
44

22
23

24
25
26
27
28
29
30
31

53

47

55
49
55
41

46

54
49

32
33
34
35
36

50
55
46

L9



45
51

37

38
39
40
41

53

42
51

52

42
43
44
45
46

51

52

36
46

52

47

53

48
49
50
51

54
41

43

46

52
53
54
55
56

47

46
48
48
43

57
58
59

48
54

48
55

60
61

47
49
49
50

62
63
64
65

51

66
67

45
43
51

68
69
70
71

46
55

53

72
73
74
75
76

34
49
46

17
45

77
78
79
80

48
50

53

L10



48
52

81

82

50

83

48
49
52

84

85

86

54

87

48
47
47
39
52

88
89
90
91

92

52

93
94
95

45

45

55

96
97

55

51

98
99
100
101
102
103
104
105
106

48
51

50

55

48
44
55

48
39
48
49
50

107
108
109
110
111
112
113
114
115
116

43
55

41

53

54

51

49
51

117
118
119
120
121
122
123
124

52

51

47
50

43
52

L11



50
47

125
126

45
49
46

127
128
129
130
131
132
133
134
135
136

45
46

51

52
38
48
49
48
49
45

137
138
139
140
141
142
143
144
145
146

55
42

52

51

50
49
55

47

147
148
149
150
151
152
153
154
155
156

55
45
46

45
41

53
52

47

55
47

157
158
159
160
161
162
163
164
165
166

49
55
52

51

47

47
54
55
53

50
48

167
168

L12



52

169
170
171
172
173
174
175
176
177
178
179
180
181
182
183
184
185
186
187
188
189
190
191
192
193
194
195
196
197
198
199
200
201
202
203
204
205
206
207
208
209
210
211
212

46

44

44

49
44

44

46

44

47

42

50
51

36
48
45

47

44

52
44

51

51

51

47

54
43

42

52

52

49
33
43

40
52

49
54
46
40
55
51

48
53
46
51

L13



33
42

213
214
215

50
51

216
217
218
219

33
42

45
45
45
51

220
221
222
223
224
225

49
42

55

47

226
227

53
52

228
229

46

50
52
48
42

230
231
232
233
234
235

34

44

47

236
237

55
45
44

238
239

50
54

240
241
242
243
244
245

50
44

43

42

50
49
53

246
247

248
249

50
53
48
44

250
251
252
253
254
255
256

49
44

52
55
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43

257
258
259
260
261
262
263
264
265
266
267
268
269
270
271
272
273
274
275
276
277
278
279
280
281
282
283
284
285
286
287
288
289
290
291
292
293
294
295
296
297
298
299
300

44

50
51

43

51

54

49

50
55
49
51

48
55
55

50
55
52

52
49
49
44

47

51

54
55

51

52

44

51

54

45

50
36
55
46

50
51

43
44

49
46

53
40

L15



51

301
302
303
304
305
306
307
308
309
310
311
312
313
314
315

51

40
49
50
45
51

48

50
55
44

48
49

50
55
44

316
317

48
46

318
319

44

41

320
321
322
323
324
325

47

51

42

47

42

55
50
44

326
327
328
329

51

53
53
55
54
39
53
42

330
331
332
333
334
335
336

46
46

337

338
339

52
38
51

340
341
342
343
344

52

49
52

L16



47

345

54

346
347

46

40
53
54

348
349

350
351
352
353
354
355

50
50
49
39

37

49
49
45

356
357
358
359

46

50
51

360
361
362
363
364
365

53
41

55
35
41

366
367
368
369

53
54

45
52

370
371
372
373
374
375

49
46

45
52
55
41

376
377
378
379

38
22
46

51

380
381
382
383
384

44

52
53
52
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LAMPIRAN C

Hasil Jawaban pada variabel Y

TOTAL

Y2 Y3 Y4 Y5 Y6 Y7 Y8 Y9

Y1

NO

45
44

42

34

34

45

45
34

34

27
37

10
11

38
42

12
13
14
15
16
17
18
19
20

40
35
45
45
37

36
42

38
34

21

22

37

23

32
43

24

25

33
42

26

27

28
35
32

28
29
30

37

31

41

32

40
39

33

34

L18



41

35

35
37

36

37

39
44

38

39
40

32
35

41

30
39
39
33
39
40
45

42

43

44
45

46

47

48
49

42

35
35
31

50
51

52

38
38
31

53
54

55

42

56
57

35
41

58
59
60
61

36
32

44

39
38
41

62

63
64

43

65
66

42

35
38
39
39
45
45
33
41

67

68
69
70
71

72
73
74
75
76
77
78

35
12
33

37

L19



36
42

79
80
81

40
43

82

44

83

40
38

42

84
85

86

43

87

31

88
89

36
30

31

90
91

42

92
93

37

40
37

94

95

45
42

96

97

42

98
99

36
39
36
45
40
36
45
35
36
38
39
42

100
101
102
103
104
105

106
107
108
109
110
111
112
113
114
115

29
35
35
42

43
32

116

36
42

117

118

42
39
38

119

120
121
122

36

L20



36
45
36
40
38
43
41

123
124
125
126
127
128
129
130
131
132
133
134
135
136
137
138
139
140
141
142
143
144
145
146
147
148
149
150
151
152
153
154
155
156
157
158
159
160
161
162
163
164
165
166

36
39
38
38
32

33

40
33
44

39
35

36
45

41

37

38
45
36
45
34
34
36
32
41

39
41

43
34

41

34

45
41

38
41

44
41

42

L21



43
42
42

167
168
169
170
171
172
173
174
175
176
177
178
179
180
181
182
183
184
185
186
187
188
189
190
191
192
193
194
195
196
197
198
199
200
201
202
203
204
205
206
207
208
209
210

37

42

36
40

37
32

36
35

38
35

36

37

31

40
43
40
36
41

36
35
44

39
36
40
31

32

45
43

40

27

35
32

37
38
44

38
40
39
40
41

42

L22



40
42

211
212
213
214
215

27
33
44
41

216

30
35
34
42

217

218
219
220
221
222
223
224
225

29
40
43

28
40
39
43

226
227
228
229
230
231
232
233
234
235

30
39
42
42
42

36

27
35

32

236
237
238
239
240
241
242
243
244
245

45

36
40
39

37

45

38
41

38
39
33

246
247
248
249
250
251
252
253
254

36
40
40
38
41

36
34

L23



44
45
35

255
256
257
258
259
260
261
262
263
264
265
266
267
268
269
270
271
272
273
274
275
276
277
278
279
280
281
282
283
284
285
286
287
288
289
290
291
292
293
294
295
296
297
298

36
40
30
32

39
39
36
41

41

37

40
36
45
45

38
39
43
43

40
39
36
35

37

45
40
40
41

38
36
34
40
39
29
45
41

42
42

31

34

37

41

L24



41

299
300
301
302
303
304
305
306
307
308
309
310
311
312

36
42
42
35

37
41

33
41

39

37

45
37

38
44
41

313
314

42
35
35

315

316

317

29
37

318
319
320
321
322

31

37

40
31

323
324

35
35

325
326

38
42
33

327
328
329
330
331
332

40
45
44
44
42
32

333
334

44
33

335
336

37

337
338
339
340
341
342

34
38
33
45

37

L25



39
36
39
35
31

343
344
345
346

347
348
349
350
351
352
353
354
355
356

34
41

44

40

37

37

33
31

35

32

357
358
359
360
361
362
363
364
365
366

36
40
41

38
40
31

45
32

23
43

367
368
369
370
371
372
373
374
375
376

40
39
41

39
39
35
42
45
31

34

377
378
379
380
381
382
383
384

41

40
43
42

38
40
39

L26



Correlations

x1

LAMPIRAN D

X2 x3 x4

Hasil Uji Validitas Instrument Variabel X

X5 x6 X7 x8 x9 x10 x11 total

x1 Pearson 1
Correlation

Sig. (2-
tailed)

N 30

x2 Pearson .589"

Correlation

Sig. (2-  .001
tailed)

N 30

x3 Pearson .539"

Correlation

Sig. (2- .002
tailed)

N 30

x4 Pearson .374°

Correlation

Sig. (2-  .042
tailed)

N 30

.589" .539" 374"

* *

.001 .002 .042

30 30 30

"1 619" .154

*

.000 .416

30 30 30

".619° 1 .256

*

.000 173

30. 30 30

1547256 1

416 173

30 30 30

4717 740" 529" 525" 243 496" .491" .741"

* * * *

.009 .000 .003 .003 .195 .005 .006 .000

30 30 30 30 30 30 30 30

406" .524" 587" .379" .431" .468" .517" .706"

* * * *

.026 .003 .001 .039 .018 .009 .003 .000

30 30 30 30 ~30 30 30 30

495" 510" .552" .509" .597" .644" .536" .794"

* * * * * * *

.005 .004 .002 .004 .001 .000 .002 .000

300 30 30 30 30 30 30 30

.270 .310 .333 .187 .255 .213 .392" .490°

*

.148 .095 .072 .321 .174 .258 .032 .006

30 30 30 30 30 30 30 30

x5 Pearson .471".406" .495" .270 1 400" .353 .148 .609" .588" .602" .708"

Correlation

Sig. (2-  .009
tailed)

.026 .005 .148

* * * *

.028 .056 .434 .000 .001 .000 .000
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N 30 30 30 30 30 30 30 30 30 30 30 30
x6 Pearson .740".524" .510" .310 .400" 1 519" .528" .339 .629" .567" .752"

Correlation ' i : i : :

Sig. (2- .000 .003 .004 .095 .028 .003 .003 .067 .000 .001 .000

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30
x7 Pearson .529".587" .552" .333 .353 .519" 1 .733" .385" .520" .496" .742"

Correlation ’ : : ' : :

Sig. (2- .003 .001 .002 .072 .056 .003 .000 .036 .003 .005 .000

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30
x8 Pearson .525".379" .509" .187 .148 .528" .733" 1 434" 475" 361" .638"

Correlation ' ' ' ' :

Sig. (2- .003 .039 .004 .321 .434 .003 .000 .017 .008 .050 .000

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30
X9 Pearson .243 .431" .597° .255 .609°:339 .385" .434" 1 .700" .531" .720°

Correlation : R ’ : :

Sig. (2- .195 .018 .001°.174 .000 .067 .036 .017 .000 .003 .000

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30
x10 Pearson .496' .468° .644" 213 .588" .629" .520" .475" .700" 1 .541" .800"
Correlation ! ! ' ' ! ! : :
Sig. (2- .005 .009 .000 .258 .001 .000 .003 .008 .000 .002 .000

tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30
x11 Pearson .4917°.517" .536" .392" .602" .567" .496" .361" .531" .541" 1 .783"
Correlation ' ' ' ' : ' :
Sig. (2- .006 .003 .002 .032 .000 .001 .005 .050 .003 .002 .000

tailed)
N 30 30 30 30 30 30 30 30 30 30 30 30
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totaPearson .7417.706" .794" .490" .708" .752" .742" .638" .720" .800" .783" 1
|  Correlation . . ’ ’ ’ ’ ’ ’

*

Sig. (2- .000 .000 .000 .006 .000 .000 .000 .000 .000 .000 .000
tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30

**_ Correlation is significant at the 0.01 level (2-tailed).

*_Correlation is significant at the 0.05 level (2-tailed).
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LAMPIRAN E

Hasil Uji Validitas Instrument Variabel Y

Correlations

vyl y2 y3 ! y5 y6 y7 y8 v9 total

yl Pearson 1 562" 531" .584™ 551" 242 .163 .293 .622"" .719"

Correlation

Sig. (2-tailed) .001 .003 .001 .002 .197 .389 .117 .000 .000

N 30 30 30 30 30 30 30 30 30 30
y2 Pearson 5627 1 376" 330 .124 .273 .248 465" .437° 573"

Correlation

Sig. (2-tailed).001 .041 .075 .514 .144 .187 .010 .016 .001

N 30 30 30 30 30 30 30 30 30 30
y3 Pearson 531" 376" 1 734" 379" 499" 226 279 .542" 721"

Correlation

Sig. (2-tailed).003 .041 .000. .039 .005 .229 .135 .002 .000

N 30 30 30 30 30 30 30 30 30 30
y4 Pearson .584™ 330 .7347.1 .673"" 516" .385" .335 .516™" .821"

Correlation

Sig. (2-tailed).001 ..075 .000 .000 .003 .036 .070 .003 .000

N 30 30 30 30 30 30 30 30 30 30
y5 Pearson 55171124 379" 6737 1 496 406" .178 .382" .701"

Correlation

Sig. (2-tailed).002 .514 .039 .000 .005 .026 .348 .037 .000

N 30 30 30 30 30 30 30 30 30 30
y6 Pearson 242 273 499" 516" 4967 1 5327 394" 394" 702"

Correlation

Sig. (2-tailed).197 .144 .005 .003 .005 .002 .031 .031 .000

N 30 30 30 30 30 30 30 30 30 30
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* *

sk

* ok

y7 Pearson 163 .248 226 .385" .406° .532"" 1 588 .437 .633
Correlation
Sig. (2-tailed).389 .187 .229 .036 .026 .002 .001 .016 .000
N 30 30 30 30 30 30 30 30 30 30
y8 Pearson 293 4657 279 335 .178 .394" 588" 1 556" .639™"
Correlation
Sig. (2-tailed).117 .010 .135 .070 .348 .031 .001 .001 .000
N 30 30 30 30 30 30 30 30 30 30
y9 Pearson 622" 437" 542" 516" .382" .394" 437" 556" 1 765"
Correlation
Sig. (2-tailed).000 .016 .002 .003 .037 .031 .016 .001 .000
N 30 30 30 30 30 30 30 30 30 30
total Pearson 719" 573" 721" .821" .7017" .702"" .633"" .639™ .765™" 1
Correlation
Sig. (2-tailed).000 .001 .000 ..000 .000 .000 - .000 .000 .000
N 30 30 30 30 30 30 30 30 30 30

**_ Correlation is significant at.the 0.02level (2-tailed).

*. Correlation is significantat the 0.05 level (2-tailed).
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LAMPIRAN F

Hasil Uji Reliabilitas variabel X ( Penggunaan Brand Ambassador )

Reliability Statistics

Cronbach's

Alpha Based

on
Cronbach's  Standardized
Alpha Iltems N of Items
901 905 11
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LAMPIRAN G
Hasil Uji Reliabilitas variabel Y ( Brand Image Kopi Lain Hati )

Reliability Statistics

Cronbach's

Alpha Based

on
Cronbach's  Standardized
Alpha Iltems N of Items
.866 .869 9
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LAMPIRANH

Hasil Uji Korelasi

Correlations

Brand
Ambassador Brand Image

Brand Ambassador Pearson Correlation 1 .666™

Sig. (2-tailed) .000

N 384 384
Brand Image Pearson Correlation .666™ 1

Sig. (2-tailed) .000

N 384 384

**_Correlation is significant at the 0.01 level (2-tailed).

L34



LAMPIRAN I

Hasil Uji Regresi Linier Sederhana

Variables Entered/Removed?

Variables Variables
Model Entered Removed Method
1 Brand . Enter
Ambassador®

a. Dependent Variable: Brand Image

b. All requested variables entered.

Model Summary
Adjusted R Std. Error of the
Model R R Square Square Estimate

1 .6662 444 442 3.367

a. Predictors: (Constant), Brand Ambassador

Coefficients?
Standardized

Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 10.311 1.601 6.439 .000
Brand Ambassador 577 .033 .666 17.453 .000

a. Dependent Variable: Brand Image

ANOVA?®
Model Sum of Squares df Mean Square F Sig.
1 Regression 3452.534 1 3452.534 304.609 .000°
Residual 4329.706 382 11.334
Total 7782.240 383

a. Dependent Variable: Brand Image

b. Predictors: (Constant), Brand Ambassador
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LAMPIRAN J
Distribusi Nilai r tabel Signifikansi 5%

Tabel Signifikansi 5%
6.31375
2.91999
2.35336
2.13185
2.01505
1.94318
1.89458
1.85955
1.83311
1.81246
1.79588
1.78229
1.77093
1.76131
1.75305
1.74588
1.73961
1.73406
1.72913
1.72472
1.72074
1.71714
1.71387
1.71088
1.70814
1.70562
1.70329
1.70113
1.69913
1.69726
1.69552
1.69389
1.69236
1.69092
1.68957
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36
37
38
39
40
41
42
43
44
45
46
47
48
49
50
51
52
53
54
55
56
57
58
59
60
61
62
63
64
65
66
67
68
69
70
71
72
73
74
75
76
77
78
79

1.68830
1.68709
1.68595
1.68488
1.68385
1.68288
1.68195
1.68107
1.68023
1.67943
1.67866
1.67793
1.67722
1.67655
1.67591
1.67528
1.67469
1.67412
1.67356
1.67303
1.67252
1.67203
1.67155
1.67109
1.67065
1.67022
1.66980
1.66940
1.66901
1.66864
1.66827
1.66792
1.66757
1.66724
1.66691
1.66660
1.66629
1.66600
1.66571
1.66543
1.66515
1.66488
1.66462
1.66437
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80 1.66412

81 1.66388
82 1.66365
83 1.66342
84 1.66320
85 1.66298
86 1.66277
87 1.66256
88 1.66235
89 1.66216
90 1.66196
91 1.66177
92 1.66159
93 1.66140
94 1.66123
95 1.66105
96 1.66088
97 1.66071
98 1.66055
99 1.66039
100 1:66023
101 1.66008
102 1.65993
103 1.65978
104 1.65964
105 1.65950
106 1.65936
107 1.65922
108 1.65909
109 1.65895
110 1.65882
111 1.65870
112 1.65857
113 1.65845
114 1.65833
115 1.65821
116 1.65810
117 1.65798
118 1.65787
119 1.65776
120 1.65765
121 1.65754
122 1.65744
123 1.65734
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124 1.65723

125 1.65714
126 1.65704
127 1.65694
128 1.65685
129 1.65675
130 1.65666
131 1.65657
132 1.65648
133 1.65639
134 1.65630
135 1.65622
136 1.65613
137 1.65605
138 1.65597
139 1.65589
140 1.65581
141 1.65573
142 1.65566
143 1.65558
144 1.65550
145 1.65543
146 1.65536
147 1.65529
148 1.65521
149 1.65514
150 1.65508
151 1.65501
152 1.65494
153 1.65487
154 1.65481
155 1.65474
156 1.65468
157 1.65462
158 1.65455
159 1.65449
160 1.65443
161 1.65437
162 1.65431
163 1.65426
164 1.65420
165 1.65414
166 1.65408
167 1.65403
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168 1.65397

169 1.65392
170 1.65387
171 1.65381
172 1.65376
173 1.65371
174 1.65366
175 1.65361
176 1.65356
177 1.65351
178 1.65346
179 1.65341
180 1.65336
181 1.65332
182 1.65327
183 1.65322
184 1.65318
185 1.65313
186 1.65309
187 1.65304
188 1.65300
189 1.65296
190 1.65291
191 1.65287
192 1.65283
193 1.65279
194 1.65275
195 1.65271
196 1.65267
197 1.65263
198 1.65259
199 1.65255
200 1.65251
201 1.65247
202 1.65243
203 1.65239
204 1.65236
205 1.65232
206 1.65228
207 1.65225
208 1.65221
209 1.65218
210 1.65214
211 1.65211
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212 1.65207

213 1.65204
214 1.65201
215 1.65197
216 1.65194
217 1.65191
218 1.65187
219 1.65184
220 1.65181
221 1.65178
222 1.65175
223 1.65172
224 1.65168
225 1.65165
226 1.65162
227 1.65159
228 1.65156
229 1.65153
230 1.65151
231 1.65148
232 1.65145
233 1.65142
234 1.65139
235 1.65136
236 1.65134
237 1.65131
238 1.65128
239 1.65125
240 1.65123
241 1.65120
242 1.65117
243 1.65115
244 1.65112
245 1.65110
246 1.65107
247 1.65105
248 1.65102
249 1.65100
250 1.65097
251 1.65095
252 1.65092
253 1.65090
254 1.65087
255 1.65085
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256 1.65083

257 1.65080
258 1.65078
259 1.65076
260 1.65074
261 1.65071
262 1.65069
263 1.65067
264 1.65065
265 1.65062
266 1.65060
267 1.65058
268 1.65056
269 1.65054
270 1.65052
271 1.65050
272 1.65047
273 1.65045
274 1.65043
275 1.65041
276 1.65039
277 1.65037
278 1.65035
279 1.65033
280 1.65031
281 1.65029
282 1.65027
283 1.65026
284 1.65024
285 1.65022
286 1.65020
287 1.65018
288 1.65016
289 1.65014
290 1.65012
291 1.65011
292 1.65009
293 1.65007
294 1.65005
295 1.65004
296 1.65002
297 1.65000
298 1.64998
299 1.64997
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300 1.64995

301 1.64993
302 1.64991
303 1.64990
304 1.64988
305 1.64986
306 1.64985
307 1.64983
308 1.64982
309 1.64980
310 1.64978
311 1.64977
312 1.64975
313 1.64974
314 1.64972
315 1.64971
316 1.64969
317 1.64967
318 1.64966
319 1.64964
320 1.64963
321 1.64961
322 1.64960
323 1.64958
324 1.64957
325 1.64956
326 1.64954
327 1.64953
328 1.64951
329 1.64950
330 1.64948
331 1.64947
332 1.64946
333 1.64944
334 1.64943
335 1.64941
336 1.64940
337 1.64939
338 1.64937
339 1.64936
340 1.64935
341 1.64933
342 1.64932
343 1.64931
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344 1.64930

345 1.64928
346 1.64927
347 1.64926
348 1.64924
349 1.64923
350 1.64922
351 1.64921
352 1.64919
353 1.64918
354 1.64917
355 1.64916
356 1.64915
357 1.64913
358 1.64912
359 1.64911
360 1.64910
361 1.64909
362 1.64907
363 1.64906
364 1.64905
365 1.64904
366 1.64903
367 1.64902
368 1.64900
369 1.64899
370 1.64898
371 1.64897
372 1.64896
373 1.64895
374 1.64894
375 1.64893
376 1.64892
377 1.64891
378 1.64889
379 1.64888
380 1.64887
381 1.64886
382 1.64885
383 1.64884
384 1.64883
385 1.64882
386 1.64881
387 1.64880
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388 1.64879

389 1.64878
390 1.64877
391 1.64876
392 1.64875
393 1.64874
394 1.64873
395 1.64872
396 1.64871
397 1.64870
398 1.64869
399 1.64868
400 1.64867
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