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DAFTAR LAMPIRAN
LAMPIRAN A

KUESIONER PENELITIAN
“PENGARUH CITRA MEREK TAS MICHAEL KORS INDONESIA
TERHADAP MINAT BELI “

Halo semua, selamat pagi/siang/malam.

Perkenalkan saya Nabilla Sarah Shafia, mahasiswi Kalbis Institute jurusan Strategic
Communication (Ilmu Komunikasi) Angkatan 2018. Saya sedang melaksanakan
Survey Tugas Akhir/ Skripsi mengenai “Pengaruh Citra Merek Tas Michael Kors
Indonesia terhadap Minat Beli (Survei Kepada Pengikut Instagram

@shoapbanananina).

Kriteria yang dibutuhkan :
1) Followers atau pengikut pada toko online Banananina di Instagram
2) Menyukai dan mengetahui Tas Michael Kors
3) Berusia 17 hingga 50 tahun

Berhubungan dengan hal tersebut, saya meminta bantuan teman-teman meluangkan
waktu ‘untuk menjawab atau mengisi kuesioner ini. Semua data yang diberikan
adalah bersifat rahasia dan akan dijamin keamanannya. Data hanya akan digunakan
untuk penelitian ini dan tidak akan disalahgunakan.

Sekian, terima kasih atas partisipasinya !

Data Responden :

Nama

Umur
o 17-20
o 21-35
o 36-45

L1



o 46-50
Jenis Kelamin
o Wanita

o Laki- laki

Pekerjaan/ Pendidikan terakhir

Apakah anda mengikuti akun Shopatbanananina di Instagram?
o Ya
o Tidak

VARIABEL X (Brand Image Tas Michael Kors Indonesia)
Citra Pembuat
Michael Kors Holding Limited (KORS)memiliki reputasi yang sangat baik
o STS
o TS
o S
o SS

Michael Kors Holding Limited (KORS) merupakan perusahaan yang cukup
terkenal.

o STS

o TS

o S

o SS
Michael Kors Holding Limited (KORS) selalu memberikan produk dengan kualitas
terbaik bagi konsumen.

L2



o STS

o TS

o S

o SS
Michael Kors Holding Limited (KORS) memiliki identitas perusahaan yang baik.

o STS

o TS

o S

o SS
Citra Produk
Tas Michael Kors buatan Indonesia diminati karena kualitasnya dapat memenuhi
ekspektasi konsumen.

o STS

o TS

o S

o SS
Tas Michael Kors buatan Indonesia mempunyai ketahanan kualitas yang lebih baik
dibanding buatan negara asia lainnya.

o STS

o TS

o 'S

o .SS
Tas Michael Kors buatan Indonesia mempunyai banyak design yang
kekinian/modern

o STS

o TS

o S

o SS
Tas Michael Kors buatan Indonesia memiliki kemudahan dalam perawatan dan
perbaikan.

o STS
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o TS
o S
o SS
Citra Pemakai
Pengguna Tas Michael Kors mayoritas adalah perempuan pecinta tas branded.
o STS
o TS
o S
o SS
Pengguna Tas Michael Kors adalah perempuan kalangan menengah keatas.
o STS
o TS
o S
o SS
Pengguna Tas Michael Kors adalah perempuan yang memiliki gaya hidup mewah.
o STS
o TS
o S
o SS
Pengguna Tas ‘Michael “Kors kebanyakan adalah orang- orang pekerja dan
berpenghasilan cukup.
o STS
o TS
o S
o SS
VARIABEL Y (Minat Beli)
Afektif
Saya senang memiliki Tas Michael Kors buatan Indonesia karena kualitasnya lebih
baik daripada produk lain.
o STS
o TS

L4



o S

o SS
Saya senang membeli Tas Michael Kors buatan Indonesia karena mempunyai
design yang kekinian/modern.

o STS

o TS

o S

o SS
Saya suka dengan Tas Michael Kors buatan Indonesia karena selalu memberikan
produk dengan kualitas terbaik bagi konsumen.

o STS

o TS

o S

o SS
Saya suka dengan Tas Michael Kors buatan Indonesia karena mempunyai
ketahanan kualitas yang lebih baik.dibanding buatan negara asia lainnya.

o STS

o TS

o S

o SS

Kognitif
Saya tahu bahwa Tas Michael Kors adalah produksi dari perusahaan KORS yang
cukup terkenal.
o STS
o TS
o S
o SS
Saya tahu bahwa Tas Michael Kors buatan Indonesia baik untuk dimiliki karena

awet, mudah dalam perawatannya, dan perbaikannya

LS



o STS
o TS
o S

o SS

Saya tahu bahwa Tas Michael Kors buatan Indonesia mempunyai ketahanan
kualitas yang lebih baik dibanding buatan negara asia lainnya.

o STS

o TS

o S

o SS
Saya mengetahui bahwa produk Tas Michael Kors kebanyakan dipakai oleh orang-
orang pekerja dan berpenghasilan cukup.

o STS

o TS

o S

o SS
Konatif
Saya tertarik untuk membeli Tas~ Michael Kors buatan Indonesia karena
mempunyai ketahanan_kualitas yang lebih baik dibanding buatan negara asia
lainnya.

o STS

o TS

o S

o SS
Saya tertarik untuk membeli Tas Michael Kors buatan Indonesia karena selalu
memberikan produk dengan kualitas terbaik bagi konsumen.

o STS

o TS

o S

o SS
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Saya ingin membeli Tas Michael Kors buatan Indonesia karena membuat saya
terlihat seperti orang yang memiliki gaya hidup mewah.

o STS

o TS

o S

o SS
Saya membeli Tas Michael Kors buatan Indonesia karena mempunyai design yang
kekinian/modern.

o STS

o TS

o S

o SS
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LAMPIRAN B

Hasil Jawaban pada kuesioner Variabel X

TOTAL

41

17
48

38
47

39
38
47

36
39
40

38
33
41

39
37

47

36
43

46
37

42

38
36
40

36
40

45

41

44
45

43

46
42

X12

X1 | X2 | X3 | X4 | X5 | X6 | X7 | X8| X9 | X10 | X11

No

10.
11.

12.
13.
14.
15.
16.
17.
18.
19.
20.
21.

22.

23.

24,
25.

26.

27.

28.
29.

30.
31.

32.

33.

34.
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34
41

48

40

45

44
37

44
37

41

42

42

38
42

41

42

43

42

42

42

42

42

42

42

41

42

42

42

43
43

45

35

31

39
48

45

48

44
34

35.

36.

37.

38.

39.

40.

41.

42.

43.

44,

45,

46.

47.

48.

49,

50.
51.

52.

53.
54.
55.

56.

57.

58.
59.

60.
61.

62,

63.

64.
65.

66.

67.

68.

69.

70.
71.

72.

73.

L9



41

42

38
42

37

36
41

38
41

42

42

34

41

43

43
42

42

42

42

37

36
39
38
37

38
38
41

38
37

38
33
39
30
38
33
27

39
37

43

3

4

4

74.
75.
76.
77.

78.

79.
80.
81.

82.

83.

84.
85.

86.

87.

88.

89.

90.
91.

92.

93.

94.
95.

96.

97.

98.

99.

100 4
101
102
103

104] 4
105
106
107
108
109

110, 4
111
112

L10



36
39
43

41

39
39
39
35
37

44
36
38
38
43

40
36
45

45

42

39
42

39
42

43

42

43
42

42

41

42

42

42

42

42

42

40
42

42

42

4

3

3

4

3

4

4

3

113

114 3
115
116
117
118
119

120{ 3
121
122
123

124) 4
125
126
127
128
129

130f 4
131
132
133

134) 4
135
136
137
138
139

140 3
141
142
143

144 3
145
146
147
148
149

150f 4
151

L11



42

41

42

41

42

37

43

43

39
42

39
38
42

42

42

42

42

41

43
38
43

40
42

42

43
42

43

39
42

41

42

36
42

44
41

42

40

40

42

3

3

3

4

4

4

3

2

152
153

154 4
155
156
157
158
159
160
161
162
163

164| 4
165
166
167
168
169

170) 3
171
172
173

174, 3
175
176
177
178
179

180f 3
181
182
183

184 3
185
186
187
188
189

190| 4
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42

42

42

34
43

39
42

41

42

41

42

41

47

43

42

37

43

35

42

42

40

42

40
41

43
41

40

41

38
35
39
42

39
41

40

42

39
39
39

4

4

3

3

4

4

3

4

2

191
192
193
194
195
196
197
198
199

200{ 3
201
202
203

204 4
205
206
207
208
209

210f 4
211
212
213

214( 3
215
216
217

218 3
219

220{ 3
221
222
223

224 3
225
226
227
228
229
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43

40

40

40

39
42

41

39
42

38
45

45

39
43

40
44
43

42

40
41

41

41

41

39
40

41

43

41

43
42

42

45

40
42

41

40
43

41

39

4

3

4

3

4

3

2

2

2

230 3
231
232
233

234 4
235
236
237
238
239

240 4
241
242
243

244
245
246
247
248
249

250
251
252
253

254
255
256
257
258
259

260, 3
261
262
263

264 4
265
266
267
268
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39
43

42

43

41

44
42

42

40

39
42

45

38
42

43
43
39
40
39
42

41

40
40
41

41

42

42

40

41

41

42

43
41

39
43

40
43

39
40

4

3

4

4

3

3

4

4

4

269

270 4
271
272
273

274 4
275
276
277
278
279

280, 4
281
282
283

284 3
285
286
287
288
289

290, 4
201
292
293

294]_ 4
295

296 3
297
208
299

300 3
301
302
303

304 3
305
306
307
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41

44
41

43

42

42

45

42

44
44
44
42

41

42

42

48
43

43
44
42

40

38
42

39
41

41

40

41

39
42

43

39
45

41

43

41

45

39
41

4

4

3

3

3

3
4

4

3

308
309

310f 4
311
312
313

314 3
315
316
317
318
319

320{ 3
321
322
323

324 4
325
326
327
328
329

330 4
331
332
333

334 4

335 3
336
337
338
339

340{ 4
341
342
343

344 4
345
346
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46

44
42

45

43

41

39
45

41

41

42

45

42

42

44
45

40

39
41

42

45

43
43
45

42

48
41

39
34

48

48

48
21

44
42

46
39
39
43

4

4

3

3

2

4

3

4

347
348
349

350, 4
351
352
353

354 4
355
356
357
358
359

360, 4
361
362
363

364 4
365
366
367
368
369

370{ 3
371
372
373

374 3
375
376
377
378
379

380 4
381
382
383

384 3
385
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41

32

45

46

41

40

41

41

41

40

47

42

47

40

48

3

3

4

386
387
388
389

390, 3
391
392
393

394 3
395
396
397
398
399

400] 4
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LAMPIRAN C

Hasil Jawaban pada kuesioner Variabel Y

TOTAL

42

18
48

35
37

38
37

45

37

37

41

37

31

40
36
39
48
37

41

46
40

42

41

37

41

37

39
45

43

39
46

46

45

39

Y12

Y1|Y2|Y3|Y4|YS|Y6|Y7|Y8|Y9| Y10 | Y1l

No

10.
11.

12.
13.
14.
15.
16.
17.
18.
19.
20.
21.

22.

23.

24,
25.

26.

27.

28.
29.

30.
31.

32.

33.

34.
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26
37

47

43

47

42

27
38
39
39
42

42

32

42

42

42

42

43
43
42

42

42

42

42

42

43
43

42

42

48

41

40
31

35
48

46
48

39
38

35.

36.

37.

38.

39.

40.

41.

42.

43.

44,

45,

46.

47.

48.

49,

50.
51.

52.

53.
54.
55.

56.

57.

58.
59.

60.
61.

62,

63.

64.
65.

66.

67.

68.

69.

70.
71.

72.

73.
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39
39
42

34
31

37

41

37

42

42

42

40
42

42

39
42

33
39
32

42

37

42

30
42

41

34

40

42

34

43

30
43
30
43

42

25
42

38
41

74.
75.
76.
77.

78.

79.
80.
81.

82.

83.

84.
85.

86.

87.

88.

89.

90.
91.

92.

93.

94.
95.

96.

97.

98.

99.

100
101
102
103
104
105
106
107
108
109

110} 4,
111
112

L21



38
43

39
32

41

32

43

34
42

45

38
42

42

39
40

37

48

42

38
34
38
37

39
38
38
38
32

36
36
39
34
40
38
41

38
43

41

38
42

113
114
115
116
117
118
119
120
121
122
123

124 ,
125
126
127
128
129

130} 4
131
132
133

134} 4
135
136
137
138
139
140
141
142
143

144} 4
145
146
147
148
149
150
151

L22



37

42

38
42

38
42

39
38
41

37

43

42

39
41

38
38
38
40
27

42

43

38
42

37

38
38
42

42

42

43

39
39
43
42

43

36
40

36
41

152
153
154
155
156
157
158
159

160
161
162
163
164
165
166
167
168
169
170
171
172
173

1741 4
175
176
177
178
179

180; 4
181
182
183

184} 4
185
186
187
188
189

190 ,
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39
39
39
40

43

37

41

38
33
40

35
42

45

41

42

35

40

34

37

40

42

40
35

41

42

38
41

37

38
36
40

41

40
40

40

40
34
39
42

191
192
193
194
195
196
197
198
199

200
201
202
203

204, 4
205
206
207
208
209

210 ,
211
212
213
214
215
216
217
218
219
220
221
222
223

224, 4
225
226
227
228
229

L24



39
42

45

35
41

38
42

43

45

42

42

38
43

35
42

43
41

37

42

39
40

43
43
37

42

44
36
43

43
42

43

33
44
39
43

37

33
43

40

230
231
232
233

2341 4
235
236
237
238
239

240) 4
241
242
243

244 4
245
246
247
248
249

250
251
252
253

254 4
255
256
257
258
259

260) 4
261
262
263

264) 4
265
266
267
268

L25



37

40

36
43

37

42

35
47

36
43

35
43

43

38
34

44
42

29
37

41

37

43
43
39
41

41

36
43

43
38
41

43
36
43

38
42

44
40

44

269
270
271
272
273

2740 4
275
276
277
278
279

280 4
281
282
283

284, 4,
285
286
287
288
289

290 ,
201
292
293

294
295

296 5
297
208
299

300 ,
301
302
303

304 ,
305
306
307

L26



44
45

44
40

42

42

41

44
43

43

44
42

44
43

44
48

45

42

40
44
45

41

42

43

44
43

42

43

43
43

45

45

44
45

44
41

43

40

41

4

3

3

4

308
309
310
311
312
313

314 4
315
316
317
318
319

320 ,
321
322
323

324 ,
325
326
327
328
329

330 ,
331
332
333

334

335 4
336
337
338
339

340
341
342
343

344/ ,
345
346

L27



38
43

42

45

43

42

42

42

42

42

39
39
41

39
43
43
40

39
33
42

47

42

40
44
44
48
48

37

29
48

48

31

19
48

44
41

40

37

42

3

4

347
348
349

330] 4
351
352
353

354 ,
355
356
357
358
359

360| 4
361
362
363

364 ,
365
366
367
368
369

370
371
372
373

374]" 4
375
376
377
378
379

380 ,
381
382
383

384 4
385
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33
22
45

41

43

41

41

45

42

34
47

37

44
39
48

386
387
388
389

390 4
391
392
393

304 ,
395
396
397
398
399

400 ,
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LAMPIRAN D

Hasil Uji Validitas Instrument Variabel X

Correlations

X1 X2 X3 X4 X5 X6 X7 X8 X9 X10 X11 X12 Total

X1 Pearson 1 .268 .488" .574" .000 .315 .197 .188 .742" .026 .186 .424" 507"

Correlation ) ) )

Sig. (2-tailed) 152 .006 .001 1.000 .090 .297 .319 .000 .891 .324 .020 .004

N 30 30 30 30 30 30 30 30 30 30 30 30 30
X2 Pearson .268 1 542" 599" 529" .260 .494" .384" .462" 345 .404" 503" .714"

Correlation ) ) ) )

Sig. (2-tailed) .152 .002 .000 .003 .165 .005 .036 .010 .062 .027 .005 .000

N 30 30 30 30 30 30 30 30 30 30 30 30 30
X3  Pearson 488" 542" 1 .484" 455" 398" .480" .566° .552° .497" .412° 548" .794™

Correlation ) ) ) ) ) ) )

Sig. (2-tailed) .006 .002 .007 .012 .030 .007 .001 .002 .005 .024 .002 .000

N 30 30 30 30 30 30 30 30 30 30 30 30 30
X4  Pearson 574" 599" .484" 1 .283 .265 .496" .237 .830" 153 219 .426"° .665"

Correlation ) ) ) )

Sig. (2-tailed) .001 .000 .007 130 .158 .005 .207 .000 419 246 .019 .000

N 30 30 30 30 30 30 30 30 30 30 30 30 30
X5 Pearson .000 .529" .455" .283 1 274 .366" .423"° .278 .526" .346 .136 .594"

Correlation *

Sig. (2-tailed) 1.00 .003 .012 .130 142 .047 .020 .137 .003 .061 .474 .001

0

N 30 30 30 30 30 30 30 30 30 30 30 30 30
X6 Pearson 315 .260 .398" .265 274 1 .470" 425" .344 496" .359 .604" .653"

Correlation ! *

Sig. (2-tailed) .090 .165 .030 .158 142 .009 .019 .063 .005 .051 .000 .000

N 30 30 30 30 30 30 30 30 30 30 30 30 30
X7 Pearson 197 .494" 480" .496" .366" .470" 1 371" 424" 472" 426" .338 .701"

Correlation ) ) ) )

Sig. (2-tailed) .297 .005 .007 .005 .047 .009 .043 .020 .008 .019 .068 .000

N 30 30 30 30 30 30 30 30 30 30 30 30 30
X8 Pearson .188 .384" .566" .237 423" 425" 371" 1 .226 243 262 .328 .563"

Correlation -

L30



X9

X10

X11

X12

Tot

al

Sig. (2-tailed)
N

Pearson
Correlation
Sig. (2-tailed)
N

Pearson
Correlation
Sig. (2-tailed)
N

Pearson
Correlation
Sig. (2-tailed)
N

Pearson
Correlation
Sig. (2-tailed)
N

Pearson
Correlation
Sig. (2-tailed)
N

319
30

742"

.000
30
.026

.891
30
.186

.324
30

424"

.020
30

.507"

.004
30

.036
30

462"

.010
30
.345

.062
30

404"

.027
30

503"

.005
30

714"

.000
30

.001
30

.552"

.002
30

497"

.005
30

412"

.024
30

.548"

.002
30

794"

.000
30

.207
30

.830"

.000
30
.153

419
30
219

.246
30

426"

.019
30

.665"

.000
30

.020
30
278

137
30

.526™

.003
30
.346

.061
30
.136

A74
30

.594™

.001
30

.019
30
.344

.063
30

496"

.005
30
.359

.051
30

.604"

.000
30

.653"

.000
30

.043
30

424"

.020
30

472

.008
30

426"

.019
30
.338

.068
30

701"

.000
30

30
.226

.229
30
.243

.196
30
.262

.162
30
.328

.076
30

563"

.001
30

.229
30

30
139

464
30
.206

274
30
.354

.055
30

.660"

.000
30

.196
30
139

464
30

30

705"

.000
30

.546™

.002
30

701"

.000
30

.162
30
.206

274
30

.705"

.000
30

30

.640"

.000
30

.682"

.000
30

.076
30
.354

.055
30

.546"

.002
30

.640"

.000
30

30

.736"

.000
30

.001
30

.660™

.000
30

701"

.000
30

.682™

.000
30

736"

.000
30

30

**_Correlation is significant at the 0.01 level (2-tailed).

*, Correlation is significant at the 0.05 level (2-tailed).
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LAMPIRAN E

Correlations

Hasil Uji Validitas Instrument Variabel Y

Y1l Y2 Y3 Y4 Y5 Y6 Y7 Y8 Y9 Y10 Y1l Y12 TOTAL

Y1 Pearson 1 .218 421" 439" .364" 504" .358 .105 .342 .476" .469" .367" .631"

Correlation i . )

Sig. (2-tailed) 246 .021 .015 .048 .004 .052 .582 .065 .008 .009 .046 .000

N 30 30 30 30 30 30 30 30 30 30 30 30 30
Y2 Pearson .218 1 576" .141 .485" .156 .432" 472" 494" 156 .231 .727" .656"

Correlation : i i

Sig. (2-tailed) .246 .001 .457 .007 .411 .017 .009 .005 .410 .220 .000 .000

N 30 30 30 30 30 30 30 30 30 30 30 30 30
Y3 Pearson 421" 576" 1 .337 .649° 246 .250 .182 .491° .403" .143 .716"  .667"

Correlation ) * !

Sig. (2-tailed) .021 .001 .069 .000 .191 .183 .337 .006 .027 .451 .000 .000

N 30 30 30 30 30 30 30 30 30 30 30 30 30
Y4 Pearson 439" 141 337 1 .330 .159 .447° .330 .179 .431" .252 .185 .533"

Correlation

Sig. (2-tailed) .015 .457 .069 .075 .402 .013 .075 .344 .017 .179 .327 .002

N 30 30 30 30 30 30 30 30 30 30 30 30 30
Y5 Pearson .364" 485" .649" .330 1 .162 .288 .318 .537" .469" .445" 524" .698™

Correlation ) i ! !

Sig. (2-tailed) .048 .007 .000 .075 394 123 .086 .002 .009 .014 .003 .000

N 30 30 30 30 30 30 30 30 30 30 30 30 30
Y6 Pearson 504" 156 .246 .159 .162 1 .396" .000 .042 .412" 551" 377 521"

Correlation *

Sig. (2-tailed) .004 .411 .191 .402 .394 .030 1.00 .828 .024 .002 .040 .003

0

N 30 30 30 30 30 30 30 30 30 30 30 30 30
Y7 Pearson .358 432" .250 .447"° .288 .396" 1 532" .177 .185 .541" 4117 672"

Correlation i )

Sig. (2-tailed) .052 .017 .183 .013 .123 .030 .002 .350 .328 .002 .024 .000

N 30 30 30 30 30 30 30 30 30 30 30 30 30
Y8 Pearson 105 472" 182 .330 .318 .000 .532" 1 593" .340 .308 .248 .602™

Correlation ) ) i
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Y9

Y1

Y1

Y1

TO
TA

Sig. (2-tailed)

N

Pearson
Correlation
Sig. (2-tailed)
N

Pearson
Correlation
Sig. (2-tailed)
N

Pearson
Correlation
Sig. (2-tailed)
N

Pearson
Correlation
Sig. (2-tailed)
N

Pearson
Correlation
Sig. (2-tailed)
N

.582

30
342

.065
30

476"

.008
30

469"

.009
30

367"

.046
30

.631"

*

.000
30

.009

30

494"

.005
30
.156

410
30
231

.220
30

727

.000
30

.656"

.000
30

.337

30

491"

.006
30

403"

.027
30
.143

451
30

716"

.000
30

.667"

.000
30

.075

30
179

.344
30

4317

.017
30
.252

179
30
.185

327
30

533"

.002
30

.086

30

537

.002
30

469"

.009
30

445"

.014
30

524"

.003
30

.698"

.000
30

1.00

30
.042

.828
30
412"

.024
30
551"

.002
30
377

.040
30
521"

.003
30

.002

30
A77

.350
30
.185

.328
30

541"

.002
30

4117

.024
30

672"

.000
30

30

593"

.001
30
.340

.066
30
.308

.098
30
.248

.187
30

.602"

.000
30

.001

30

30
322

.083
30
.350

.058
30

548"

.002
30

.658"

.000
30

.066

30
.322

.083
30

30

532"

.002
30

.365"

.047
30

.646"

.000
30

.098

30
.350

.058
30

532"

.002
30

30

448

.013
30

702"

.000
30

.187

30

.548™

.002
30
.365"

.047
30
448"

.013
30

30

757"

.000
30

.000

30

.658™

.000
30

.646™

.000
30

702"

.000
30

757"

.000
30

30

*. Correlation is significant at the 0.05 level (2-tailed).

**_Correlation is significant at the 0.01 level (2-tailed).
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LAMPIRAN F

Hasil Uji Reliabilitas variabel X

( Brand Image tas Michael Kors Indonesia )

Reliability Statistics
Cronbach's
Alpha N of Items
.760 13
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LAMPIRAN G

Hasil Uji Reliabilitas variabel Y
( Minat Beli)

Reliability Statistics
Cronbach's
Alpha N of Items
757 13

L35



LAMPIRAN H

Hasil Uji Korelasi

Correlations

Brand Image Minat Beli

Brand Image Pearson Correlation 1 570"
Sig. (2-tailed) .000
N 400 400
Minat Beli Pearson Correlation 570" 1
Sig. (2-tailed) .000
N 400 400

**_Correlation is significant at the 0.01 level (2-tailed).
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LAMPIRAN I

Hasil Uji Regresi Linier Sederhana

Standardized

Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 10.016 2.180 4.595 .000
Brand Image 734 .053 .570 13.850 .000

a. Dependent Variable: Minat Beli
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LAMPIRAN J
Distribusi Nilai r tabel Signifikansi 5%

N TABEL SIGNIFIKANSI 5%
1 6,31375
2 2,91999
3 2,35336
4 2,13185
5 2,01505
6 1,94318
7 1,89458
8 1,85955
9 1,83311
10 1,81246
11 1,79588
12 1,78229
13 1,77093
14 1,76131
15 1,75305
16 1,74588
17 1,73961
18 1,73406
19 1,72913
20 1,72472
21 1,72074
22 1,71714
23 1,71387
24 1,71088
25 1,70814
26 1,70562
27 1,70329
28 1,70113
29 1,69913
30 1,69726
31 1,69552
32 1,69389
33 1,69236
34 1,69092
35 1,68957
36 1,68830
37 1,68709
38 1,68595
39 1,68488
40 1,68385
41 1,68288
42 1,68195
43 1,68107
44 1,68023
45 1,67943
46 1,67866
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47 1,67793
48 1,67722
49 1,67655
50 1,67591
51 1,67528
52 1,67469
53 1,67412
54 1,67356
55 1,67303
56 1,67252
57 1,67203
58 1,67155
59 1,67109
60 1,67065
61 1,67022
62 1,66980
63 1,66940
64 1,66901
65 1,66864
66 1,66827
67 1,66792
68 1,66757
69 1,66724
70 1,66691
71 1,66660
72 1,66629
73 1,66600
74 1,66571
75 1,66543
76 1,66515
77 1,66488
78 1,66462
79 1,66437
80 1,66412
81 1,66388
82 1,66365
83 1,66342
84 1,66320
85 1,66298
86 1,66277
87 1,66256
88 1,66235
89 1,66216
90 1,66196
91 1,66177
92 1,66159
93 1,66140
94 1,66123
95 1,66105
96 1,66088
97 1,66071
98 1,66055
99 1,66039
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100 1,66023
101 1,66008
102 1,65993
103 1,65978
104 1,65964
105 1,65950
106 1,65936
107 1,65922
108 1,65909
109 1,65895
110 1,65882
111 1,65870
112 1,65857
113 1,65845
114 1,65833
115 1,65821
116 1,65810
117 1,65798
118 1,65787
119 1,65776
120 1,65765
121 1,65754
122 1,65744
123 1,65734
124 1,65723
125 1,65714
126 1,65704
127 1,65694
128 1,65685
129 1,65675
130 1,65666
131 1,65657
132 1,65648
133 1,65639
134 1,65630
135 1,65622
136 1,65613
137 1,65605
138 1,65597
139 1,65589
140 1,65581
141 1,65573
142 1,65566
143 1,65558
144 1,65550
145 1,65543
146 1,65536
147 1,65529
148 1,65521
149 1,65514
150 1,65508
151 1,65501
152 1,65494
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153 1,65487
154 1,65481
155 1,65474
156 1,65468
157 1,65462
158 1,65455
159 1,65449
160 1,65443
161 1,65437
162 1,65431
163 1,65426
164 1,65420
165 1,65414
166 1,65408
167 1,65403
168 1,65397
169 1,65392
170 1,65387
171 1,65381
172 1,65376
173 1,65371
174 1,65366
175 1,65361
176 1,65356
177 1,65351
178 1,65346
179 1,65341
180 1,65336
181 1,65332
182 1,65327
183 1,65322
184 1,65318
185 1,65313
186 1,65309
187 1,65304
188 1,65300
189 1,65296
190 1,65291
191 1,65287
192 1,65283
193 1,65279
194 1,65275
195 1,65271
196 1,65267
197 1,65263
198 1,65259
199 1,65255
200 1,65251
201 1,65247
202 1,65243
203 1,65239
204 1,65236
205 1,65232
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206 1,65228
207 1,65225
208 1,65221
209 1,65218
210 1,65214
211 1,65211
212 1,65207
213 1,65204
214 1,65201
215 1,65197
216 1,65194
217 1,65191
218 1,65187
219 1,65184
220 1,65181
221 1,65178
222 1,65175
223 1,65172
224 1,65168
225 1,65165
226 1,65162
227 1,65159
228 1,65156
229 1,65153
230 1,65151
231 1,65148
232 1,65145
233 1,65142
234 1,65139
235 1,65136
236 1,65134
237 1,65131
238 1,65128
239 1,65125
240 1,65123
241 1,65120
242 1,65117
243 1,65115
244 1,65112
245 1,65110
246 1,65107
247 1,65105
248 1,65102
249 1,65100
250 1,65097
251 1,65095
252 1,65092
253 1,65090
254 1,65087
255 1,65085
256 1,65083
257 1,65080
258 1,65078
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259 1,65076
260 1,65074
261 1,65071
262 1,65069
263 1,65067
264 1,65065
265 1,65062
266 1,65060
267 1,65058
268 1,65056
269 1,65054
270 1,65052
271 1,65050
272 1,65047
273 1,65045
274 1,65043
275 1,65041
276 1,65039
277 1,65037
278 1,65035
279 1,65033
280 1,65031
281 1,65029
282 1,65027
283 1,65026
284 1,65024
285 1,65022
286 1,65020
287 1,65018
288 1,65016
289 1,65014
290 1,65012
291 1,65011
292 1,65009
293 1,65007
294 1,65005
295 1,65004
296 1,65002
297 1,65000
298 1,64998
299 1,64997
300 1,64995
301 1,64993
302 1,64991
303 1,64990
304 1,64988
305 1,64986
306 1,64985
307 1,64983
308 1,64982
309 1,64980
310 1,64978
311 1,64977
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312 1,64975
313 1,64974
314 1,64972
315 1,64971
316 1,64969
317 1,64967
318 1,64966
319 1,64964
320 1,64963
321 1,64961
322 1,64960
323 1,64958
324 1,64957
325 1,64956
326 1,64954
327 1,64953
328 1,64951
329 1,64950
330 1,64948
331 1,64947
332 1,64946
333 1,64944
334 1,64943
335 1,64941
336 1,64940
337 1,64939
338 1,64937
339 1,64936
340 1,64935
341 1,64933
342 1,64932
343 1,64931
344 1,64930
345 1,64928
346 1,64927
347 1,64926
348 1,64924
349 1,64923
350 1,64922
351 1,64921
352 1,64919
353 1,64918
354 1,64917
355 1,64916
356 1,64915
357 1,64913
358 1,64912
359 1,64911
360 1,64910
361 1,64909
362 1,64907
363 1,64906
364 1,64905
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365 1,64904
366 1,64903
367 1,64902
368 1,64900
369 1,64899
370 1,64898
371 1,64897
372 1,64896
373 1,64895
374 1,64894
375 1,64893
376 1,64892
377 1,64891
378 1,64889
379 1,64888
380 1,64887
381 1,64886
382 1,64885
383 1,64884
384 1,64883
385 1,64882
386 1,64881
387 1,64880
388 1,64879
389 1,64878
390 1,64877
391 1,64876
392 1,64875
393 1,64874
394 1,64873
395 1,64872
396 1,64871
397 1,64870
398 1,64869
399 1,64868
400 1,64867
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