DAFTAR ISI

HALAMAN JUDUL DALAM ..ottt 1
HALAMAN PENGESAHAN SKRIPSI.....coooiiiiiiieceeeeeeceeeeee i
HALAMAN PERNYATAAN DEWAN PENGUIJL.......cocoiiiiiiiiiiiieieeeeee il
HALAMAN PERNYATAAN KEASLIAN SKRIPSI....ccccoiiiiiiiiiiieeeeeee v
HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI SKRIPSI................ v
ABSTRAK ..o e vi
KATA PENGANTAR ..ot vii
DAFTAR IST ..ottt ettt X
DAFTAR GAMBAR ......oiiiiiiiiiiieniieneeeeeee e xii
DAFTAR TABEL........o et xiil
DAFTAR LAMPIRAN ...ttt Xiv

BAB 1 PENDAHULUAN

1.1 Latar Belakang Masalah..........c..ccccoooiriiiiniiiinneceeeee 1
1.2 Rumusan Masalah ... 12
1.3 Batasan Masalah..........coccooiiiiiiiiii i 12
1.4 Tujuan Penelitian..........ccocveeeiiiiiie it e 13
1.5 Manfaat Penelitian ...........coociiiiiiiiiiiii e 14
1.5.1 Manfaat Akademik ..ot 14
1.5.2  Manfaat Praktis.......ccccoeoiiriiiieniiniiieecicceeee et 15
1.6 Sistematika Penulisan ...........cccocoeiiiiiiiiiiiiieieeee e 16
BAB 2 TINJAUAN PUSTAKA
2.1 MANQJEIMEI ...eeuiiieiiieciieeiieeeieeiee ettt e e bt esteeebeesbaeesbeenseeenseessaeesseensaesnsaens 12
2.2 Manajemen Pemasaran...........ccoecuveruiieiiienieeiieniie et 13
23 Perilaku KONSUMEN .......cceiiiiiiiiiiiniiiiecciceescee e 15
2.4 RATING .ottt st 17
2.5 Online Customer ReVIEW ...........cccccueecueeieueeiieeieeseeeieeeiee e 20
2.6 HAT@A .o e 22

ix



2.7 Keputusan Pembelian.............cccveiiiiiieiiiiniieiieeieceeee e 24
2.8 Company Profile X1a0MI ..........cccceeueerueeriieeiienieeiienieeseeseeesseessnesseens 26
2.9 Penelitian Terdahulu.........coccoooiiiiiiiiniinie s 28

BAB 3 METODOLOGI PENELITIAN

3.1 Model Konseptual Penelitian ...........cccoeevvvieriiieniiieiniieeeieeeee e 32
3.2 Penelitian Metode Kuantitatif...........cccoooerieiininiiniiiinicecccccee 33
3.3 Variabel Penelitian..........ccccccouiiieiieeiiiieciie et 34
3.4 Operasional Variabel ...........ccuveeciieiiiiiiiiieciee et 35
3.5 Hubungan Antar Variabel dan Hipotesis .....cccceeeviieviieeniieeiiieeeiie e, 37
3.5.1 Hubungan Rating terhadap Keputusan Pembelian............c..cccccoeeeenneen. 37
3.5.2 Hubungan Online Customer Review terhadap Keputusan Pembelian...... 38
3.5.3 Hubungan Harga terhadap Keputusan Pembelian.............cccccceveevnveennenn. 39
3.5.4 Hubungan Rating, Online Customer Review, dan Harga secara simultan
terhadap Keputusan Pembelian ...........cccocciiiiiiiniinciiieeieeceeceee e 40
3.6 Unit Analisis, Populasi, dan Sampel .........cccoeeviiiiniiieniieciecee e, 42
3.6.1 Jenis Penelitian ........cceeiiriieiieiieiieieeeet e 42
3.6.2 UNTt ANALISIS ..ttt sttt ettt ettt sttt st 42
3.6.3 Tempat dan Waktu Penelitian ..........ccoooo i 43
3.6.4 JeNIS DAt ....oeiiiiieieieee et e e eaeeas 43
3.6.5 POPUIAST ..eeeiiieeiei ittt et eaeees 44
3.6.6 SAMPECL ...ooiniiieeiieeeee e e e e 44
BT PFE-TEST ettt e e et e e et e e st e e et aeeeeans 46
3.8 UJi Validitas ....ceuveeeieiieieeiieieeeee et 47
3.9 Uji Reliabilitas. ......cooueeieriiiiieieeieiieieee e 49
3.10 Uji Asumsi KIASTK ....ccvierviiiiiiiieiiieieeceeieeee e 49
3.10.1 Uji NOTMALIEAS ..evvieiiieiieeiie ettt ettt et eseee e eene 49
3.10.2 Uji MUltiKOlINEATIAS .....cccveererieiieeiieiieeieeiie e et 50
3.10.3 Uji HeteroskedastiSitas .........c.eevueeeieeriieniieniieeieerie et 50
BULT MATNATESE ..ottt e e et e e et e e e s abaee e snnnseeeenans 51
3.11.1 Analisis Regresi Linear Berganda .............cccccvveviiiiniiiiniceciieeieeee, 51
3.11.2 Uji Koefisien Determinasi (R-SqUare) ..........ccceeceeeecuveenceeencieeenieeennen. 52



3013 UJi T (Uji Parsial) .eceeeeeeeeieeiiecieeieece et 53
3114 Uji F (Uji SIMUIAN).c..eivieiiiieiiiccceeeeeeeeesee e 54

BAB 4 ANALISIS DATA DAN PEMBAHASAN

4.1 Analisis Hasil Pretest.......cooiuiiiiiiiiiiiiieieeeeeeee e 55
4.1.1 Analisis Uji Validitas........cccceeeriuiieiiieeiiie e e e 56
4.1.2 Analisis Uji Relabilitas..........cccceviiieiiiiiiieiiieiieeeeeee e 59
4.2 Uji Asumsi KIASIK ..cc.ooviiiiiiiiiiiiiiic e 60
4.2.1 Uji NOTMALILAS ....eeiniieiiiieiieeie ettt sttt s 61
4.2.2 Uji MUltiKOINEATTAS ..ioiveeeiiieeeiiiiiine et ssiitaeeeeeeeneeesneeesereeessneesnsseeenneas 62
4.2.3 Uji HeteroskedastiSItas .......c.ueerereeeriureenseiionieeenieeeeiieeeieeesveeesneesssseesnneens 64
4.3 AnalisiS HaSil MAIN-TOST.cc.uewueeeeeeieeieeieeieeiieiieeeee et 64
4.3.1 Analisis Karakteristik Statistik Deskriptif Responden ..............cccueeene. 65
4.3.2 Analisis Mean Penelitian ............coccoeiiiiiiiiiiniiiniiiieeicceeeeeee e 69
4.4 Analisis Regresi Linear Berganda ............cccooceeiieniiiiiieniiiiicieciecee e 73
4.4.1 Persamaan Regresi Linear Berganda.................oovceeiieniiiiiieniieiienieeien, 73
4.4.2 Uji Hipotesis Parsial (Uji t) .c..occveeeveereieeiiieiieniieiieeieeriee e 75
4.4.3 Uji Hipotesis Simultan (Uji F) ....ccooooiiiiiininiiieceeeeecee e 77
4.4.4 Analisis Koefisien Determinasi (R?)........coccvveeiiiiniiieniieecie e, 78
4.5 Pembahasan ............ooiiiiiiiiieii e 79

BAB 5 PENUTUP

5.1 KESIMPUIAN.....cociiiiiie ettt e e et e e e e eraeeens 84

5.2 Keterbatasan Peneliti..........ccccoeviiiiiiiiiiiiiiiieieeee e 84

5.3 SATAN ettt e st s 85
DAFTAR PUSTAKA ...ttt sttt 89
RIWAYAT HIDUP PENULIS .....ooiiiiiiieieteeeeee et 94
LAMPIRAN

X1



	00bd212d000d53c17ae198b4dd71f51677e903c5484932c44ae45c3b8fe99f0b.pdf
	5f6df8a45043576381998a34b05b35d70be6fc6e98656898da46272cc9f5e585.pdf
	CamScanner ⁨19-07-25 00.30⁩

	00bd212d000d53c17ae198b4dd71f51677e903c5484932c44ae45c3b8fe99f0b.pdf
	5f6df8a45043576381998a34b05b35d70be6fc6e98656898da46272cc9f5e585.pdf
	CamScanner ⁨19-07-25 00.30⁩

	00bd212d000d53c17ae198b4dd71f51677e903c5484932c44ae45c3b8fe99f0b.pdf

